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When things go wrong with your pack in 
the plant, or in the field, there’s nothing to be 
gained by just bemoaning the fact. 


Not when you can pick up the telephone, call 
American Can, and a trouble-shooter comes over 
to help you find the solution to your problems. 


Yes. We do that. And we don’t charge you for 
it. That’s part of our service to customers. Been 
doing it for years. 


Our free diagnoses are not limited to emer- 
gency troubles, however. Not by a long shot! 


Perhaps, right now questions like these are 
gnawing in your subconscious mind: Wonder 
how I can package my products more efficiently? 
How can I cut down on spoilage? 


Or maybe you have postwar bugaboos: What 
can | do now to meet new competition? How can 


IS YOUR PACK GIVING YOU TROUBLE? 


I package more attractively? Get greater accep- 
tance of my brand? Add new sales appeals? 


We may be able to help you with such major 
questions—just as we have other packers and 
canners. Our planning organization is chock-full 
of proved, tested ideas and plans. We’ve been 
devising new types of containers for 43 years now 
... for Uncle Sam, for American manufacturers. 


Get in touch with our local representative, or 
write to us direct. 


AMERICAN CAN COMPANY 
230 Park Avenue, New York 17, N.Y. 
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Growing beet in Minnesota for stock seed 


Consider Your 1946 
Beet Seed Needs Now 


\" 1944 we started planning for your 1946 beet seed needs. In fact, basic 
seed to produce your 1946 needs was produced in 1943 or earlier. It 
takes a long time to select roots and produce stock seed of real quality and 
value. N.K. & Co. are always investing in the future so as to give you— 
the ultimate processor—better service and quality. 


Order Now or Ask For Quotations 
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THIS IS ANOTHER in Continental’s new ad- 
vertising series...an eye-catching campaign 
that shows vividly the amazing variety of 
articles now made by Continental. Each ad 
stresses the advantages of using cans for food 
products of all kinds and shows how much 
our ever-expanding facilities have widened 
the scope of Continental service. Keep an 


can 
jsions continent 
st., New York 17> 
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Cork 


eye open for these striking full-color ads in 
America’s leading national magazines — 
Time, Newsweek, U.S. News, Business Week 
and Fortune. Keep an eye on Continental — 
and on Continental’s trademark too! The 
Triple-C stands for one company with one 
policy—to give you only the very best ic 
quality and service. 
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have received a copy of the NCA Information 

Letter dated February 9 and containing a report 
on the Washington conferences. If you have, you will 
be very busy reading and studying the reports of the 
Government representatives, as likewise the recom- 
mendations made by the NCA Planning Committee. 
And we are, therefore, not going to add to your burden. 


But you will note a very distinct thread running 
through all these Government recommendations and 
reports, and that is a bid for wholehearted cooperation. 
They have not been nearly as formal and definite in 
their reeommendaticns as they might have been in our 
estimation, but on the contrary have shown a complete 
willingness to confer further with the industry on any 
matters that may seem to need adjusting. And this 
despite the fact that their decisions were arrived at 
on the definite basis of cost data and other information 
they have in front of them, and in addition after con- 
sultation with the various commodity committees 
which have met over the months in Washington. 

Their ultimate hope is that they will get full and 
generous cooperation in trying to do this difficult job. 
This is easily possible where men approach the ques- 
tion with open minds, free of bias and bigotry, and 
with an honest endeavor to do the best job possible on 
a very difficult assignment. No man is ignorant of the 
difficulty in trying to price any product in a satisfac- 
tory manner for any industry. Yes, for any even small 
segment of an industry. That must be done, but it can 
only be done by consideration and compromise. 


(have received NEEDED — We presume you 


We have had a very excellent example of this on an 
even greater subject, world wide in its possibilities, 
the meeting of President Roosevelt, Prime Minister 
Churchill and Marshal. Stalin. The world acclaims the 
decision these three heads of our Allied Nations suc- 
ceedel in reaching. No one could even imagine that 
each one of these three men came to the meeting with 
defin ‘e fixed ideas of exactly the same pattern. Whether 
heads of Governments or the smallest worker you can 
imayine, no two people think exactly the same on any 
gives subject. The result must have been that these, 
our | >ree leaders, considered the important subjects in 
fron. of them and then each made such compromise as 
Was secessary to produce full cooperation and uni- 
form’iy. What these rulers of our destiny can do, cer- 


tain!» the food industry of this country can do equally 
well, 


Possibly, if those who are not satisfied with the price 
that would seem to be promised them, and despite the 
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informative base on which it is made, would change 
places so as to become buyers instead of sellers, they 
would get an entirely different view of the matter and 
maybe sweeten up their own dispositions. When you 
sell it is but natural that you want every particle of 
cost included, with bias to add a little for good measure. 
Nothing unreasonable about that—it is just merely 
human. But now get on the other side of the desk. 
Become. the buyer. Then you will wish to be as down 
on the seller with every possible argument against the 
costs he has named, and again honestly, or at least 
with human impulse. 


In this case, with the Government officials acting as 
umpires, and thoroughly disinterested as neither sellers 
nor buyers, one must be very brave to question their 
findings, and if he wishes to attempt to contravert 
them, then he had better be well prepared with his 
facts. We are not unmindful that there is no such 
thing as two uniform costs by two different men on any 
product. But there is a happy medium and it seems to 
us that is what our representatives at Washington have 
tried to work out for our interest. That is what they 
are—our representatives—but they must in justice 
take full care of our Government’s interests. 


All these prices have not been arrived at yet, and we 
ask the indulgence of the impatient, for if they have 
read these reports they can see how hard and long these 
men have worked in the hope of arriving at something 
fair to both parties. At best it is a thankless job for 
them, and it is hoped and believed that the industry 
will give them the fullest hearty support and coopera- 
tion. In all events there will be no display of “dog in 
the manger” stubbornness, and certainly no fault find- 
ings or such. Not at this late day. There might have 
been some excuse two years ago, but there is no room 
for that now after all these studies and consultations 
with representatives of the business over the many 
months. 


GETTING BETTER EVERY DAY—Under date of 
February 9 the OPA was able to report “The number 
of overcharges upon food items at retail has dropped 
approximately 25 per cent from a year ago, represent- 
ing savings to housewives of about $200,000,000 as a 
result of enforcement activity by local OPA War Price 
and Ration Boards and the Office of Price Administra- 
tion’s enforcement staff.” This comes from Price Ad- 
ministrator Chester Bowles, and is an answer to the 
quarrelsome who think that OPA is not working 
efficiently. 
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“HE SAID IT SO POLITELY”—In these days of 
hammer and tong methods of trying to educate the 
public,—in press and in radio, it is pleasant to run 
across a very polite but very effective method of doing 
this same job of education. 

We refer to a brief little article from the Can Manu- 
facturers Institute headed: 


CAN MANUFACTURE IN POST WAR 


Frequently we are asked, “What are the Can Manu- 
facturers going to do after the war?” 


The question is hard to answer because we are em- 
barrassed by our riches, but so-help-us we’re not smug. 
You see, in former peace times the people of the United 
States opened and discarded an average of 45,000,000 
cans every day. The Can Manufacturers of the country 
made those cans and in the doing they served approxi- 
mately 150 separate industries, who canned about 2500 
different products. Post war the industry expects that 
the people of this country will open and discard more 
than 45,000,000 cans every day and that we will serve 
more industries than ever before and that they will 
pack a greater number of different products. Why this 
optimism? Well, the per capita consumption of canned 
vegetables increased 55‘ in the 15 year period 1925- 
1940, and the per capita consumption of canned fruits, 
excluding juices, increased 86‘. during this same pe- 
riod; a period in which people could buy as they wanted. 
Vegetables and fruits are staples so let’s look at some 
of the other products. 

Coffee is not now available in cans. But in 1940 
coffee cans consumed 86,295 tens of steel. What of 
post war? Well, recently a coffee packer spent his own 
money on a radio program in which he said to the coffee 
drinkers of New York City, in part, “. . . that flavor 
. is so precious that when vacuum packing in tin 
cans had to be discontinued . . . we made exhaustive 
study of every available type of substitute package...” 
“However, our substitute prize winning package, or 


any other package for that matter, can’t keep coffee 
fresh as long as the vacuum tin of prewar days.” 

Let’s look at some figures on beer. Beer is a relative 
newcomer as a canned item, yet in 1940 it consumed 
86,295 tons of steel, and according to the War Food 
Administration in 1944, for armed force use only, 
55,014 tons of steel were consumed and that was not 
all that was wanted. 

Let’s look at oil figures. Not the edible oils, or drug 
oils, or paint oils, though all of these come in cans, too, 
but the good old lubricating oil you use for your auto- 
mobile and because it is in a can you are sure of no 
substitutions. In 1940 lubricating oil consumed 131,484 
tons of steel. Is the automobile here to stay? Can 
Manufacturers think so. 

In pondering a way to explain the many, divers and 
vast uses of the can because it is such a perfect con- 
tainer, this sketchy illustration of its impact on man 
from cradle to grave occurs to us. Hardly has the 
doctor slapped a squeal out of the new born baby boy 
when there is need for use of that can of baby powder. 
Then shortly canned baby food formulas. And now, 
giving you a chance to fill in the changes in ages, we 
set forth a few of the canned impacts on his life: sand 
pails—games, water colors and crayons and pencil 
boxes —candies, soda straws — laxatives — diploma 
boxes—shaving cream—playing cards—motion picture 
films—cigarettes—smoking tobacco and cigars—beer 
—aspirin—bicarbonate of soda—adhesive dental plate 
—prayer books—cremation box. 

We have called it sketchy, and sketchy it is. Much, 
much has been left out. We did not mention his food, 
or the food for his dog or cat, or the tennis balls he’ll 
buy for his sport, or should he run into a war, and let’s 
hope not, then again it will be blood plasma cans, ration 
cans, first aid, bomb fuses and all the stuff we are now 
making for this war. 

Summed up, it is simply that cans are mighty impor- 
tant to man and the Can Manufacturers believe that 
Man is here to stay. 


CAMPBELL HEADS NEW MIT 
FOOD DEPARTMENT 


Appointment of William L. Campbell 
as head of a new professional depart- 
ment of the Massachusetts Institute of 
Technology devoted to education and re- 
search in food technology has been an- 
nounced by Dr. Karl T. Compton, Presi- 
dent of the Institute. Associated with 
Professor Campbell in the new depart- 
ment will be Professor Bernard E. Proc- 
tor, whose appointment as Director of 
the Samuel Cate Prescott Laboratories 
of Food Technology was recently an- 
nounced. 


The objective of the new department, 
in addition to fundamental research 
leading to new developments in industry, 
is to train food technologists who will 
have the professional qualifications es- 
sential for leadership in research, devel- 
opment, production and administration 
in their field. 


For ten years Professor Campbell was 
general manager of the Kroger Grocery 
and Baking Company of which he be- 
came a vice-president and director in 
1938. During this period he was instru- 
mental in developing new food processes 
and converted many accepted methods of 
manufacture into continuous operations. 
By modernizing equipment and increas- 
ing economy he reduced costs and im- 
proved quality. Professor Campbell has 
constantly emphasized the fundamental 
importance of high quality in food and is 
one of the country’s outstanding authori- 
ties on food manufacturing. Professor 
Campbell has always been acutely aware 
of the importance of research to industry 
and has lent it active support. 

Professor Campbell has worked for the 
past three years as consultant to the 
Army and Navy on production problems. 
He is a member of the Board of Techni- 
cal Advisors of the Quartermaster Gen- 
eral’s Office. 


WARD TAKES NEW JOB FOR 
TAYLOR 


An announcement of interest to the 
Food Industry comes from the Taylor 
Instrument Companies of Rochester, New 
York. Mr. Frank Ward, formerly the 
Companies’ Divisional Sales Manager, in 
charge of their products used in the 
Foods industry, has been elevated to the 
position of Assistant Industrial Sales 
Manager. During his 26 years of ex- 
perience with the company, he has held 
a number of managerial posts. A/ter 
serving as field representative in New 
‘England for a short time, he became 
branch manager of that area, where he 
continued until he was called back to 
Rochester to become Divisional Sales 
Manager. For the past two years, he 
has had the added responsibility of nian- 
aging the Priorities-Production Schedul- 
ing Department. 
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WATCHING WASHINGTON 


CANNERS-SUPPORT PROGRAM FOR 1944 PACKS 


Floor Established at 86.5 Per Cent of 
Gross Ceilings 


The War Food Administration Feb. 9 
announced details of the program to sup- 
port the price of certain canned vege- 
tables by purchasing quantities offered 
by certified canners at levels equivalent 
to 86.5 per cent of gross ceiling prices, 
subject to certain limitations. Gross 
ceiling price was defined as the total 
maximum price allowed under Office of 
Price Administration regulations before 
deducting any subsidy payable on the 
product. Among the limitations is an 
adjustment of the purchase price in the 
case of those canned vegetables offered 
from a pack produced in whole or in part 
from raw material purchased on the 
open market at prices below the an- 
nounced grower support price for that 
area. 


COVERAGE 

The purchase program was originally 
announced by WFA early in 1944, and 
was designed to assure war needs of 
canned vegetables by guaranteeing to the 
canners protection against price declines 
below a given level. The commodities 
included are canned snap beans, lima 
beans, beets, carrots, sweet corn, green 
peas, spinach, tomatoes, tomato juice, to- 
mato pulp, and tomato paste. The offer 
to purchase will extend throughout the 
normal marketing season for each prod- 
uct. 


Actual contract terms and conditions 
may be obtained by requesting Forms 
No. 331 from the Procurement and Price 
Support Branch, War Food Administra- 
tion, Washington 25, D. C., or from any 
regional office located at Chicago, At- 
lanta, Dallas, New York, or San Fran- 
Cisco. 


TENERAL REQUIREMENTS 


' lowing are the general procedural 
requirements governing canners’ partici- 
pation in the program: 


‘GIBILITY—No offer will be consid- 


ere’ 5y WFA unless the canner has been 
du! certified by his State agricultural 
con o»vation committee as having con- 
treo offered to contract—with 
groves at the 1944 minimum support 


pr: applicable to the commodity of- 


vio SING AND CLOSING DATES—Offers 
ma) be made to WFA at any time but 
mus" carry a telegraphic filing time or 
pos" sark before 12 p.m. midnight of the 


folowing dates for the respective com- 
mo::ties: 


THE CANNING TRADE 


February 19, 1945 


Spinach—April 30, 1945 

Green peas—May 31, 1945 

Beets, Carrots—August 31, 1945 

Snap beans, Lima beans, Sweet corn, 


Tomatoes, Tomato products—June 30, 
1945 


CERTIFICATION BY CANNERS — Every 
canner offering to WFA any lot of the 
canned vegetables included in this pro- 
gram will be required to file a certificate 
with each offer stating, among other 
things, (1) that the offered merchandise 
was canned after January 1, 1944, and 
before the following dates in the case of 
each commodity listed thereafter: Janu- 
ary 1, 1945, for canned sweet corn, green 
peas, tomatoes, tomato juice, tomato 
pulp, and tomato paste; March 1, 1945, 
for canned snap beans; and May 1, 1945, 
for canned beets, carrots, spinach, and 
lima beans; (2) the total raw tonnage 
purchased from growers under contract 
acreage agreements and the minimum 
support price per ton to be paid there- 
fore, as certified by the appropriate 
State agricultural conservation commit- 
tee; (3) the total tonnage of raw ma- 
terial otherwise purchased and_ the 
weighted average price thereof; (4) the 
total pack of the offered commodity 
canned within the respective periods spe- 
cified in (1) above, broken down by can 
sizes; and (5) the 1944 gross ceiling 
prices of the canner on the items speci- 
fied in the inspection certificates which 
accompany the offer. 


INSPECTION—AI] offers must be accom- 
panied by a Federal inspection certificate 
issued within 60 days of the date of offer. 
This certificate shall specify, in addition 
to the usual information relating to 
grade, variety, type, style, size, con- 
tainer, etc., the year in which packed 
wherever it can be determined by the 
inspector. Certification shall be on the 
basis of U. S. grade standards, inspec- 
tion cost to be borne by the canner. 


WITHDRAWAL OF OFFERS——-Canners may 
withdraw offers to sell at any time prior 
to acceptance without, and after accept- 
ance with, the consent of WFA. 


BASES OF PURCHASE—AlIl canned vege- 
tables offered to and accepted by WFA 
pursuant to this program must be U. S. 
Standard grade or better, and will be 
purchased in carlot quantities, f.o.b. cars 
or trucks at canning plant, packed with 
commercial labels in strong, new export 
shipping cases, with straps. Canners 
shall be required to submit with their 
offers a statement of the difference in 
cost between domestic and export pack- 


aging, and to specify separately the cost 
of the case and the cost of strapping. 
Purchases will be made in tin containers 
of the sizes authorized by WPB Order 
M-81, as amended. 


STORAGE AND DELIVERY—WFA may 
take delivery at any time after accept- 
ance of items offered by canners but 
reserves the right to defer delivery with- 
out charge for any period not exceeding 
30 days after the applicable closing date 
for submitting offers on the given com- 
modity as set out above. 


LIMITATIONS—In addition to whatever 
terms and conditions are set forth herein 
as part of this announcement, or as may 
hereafter be published in, or in connec- 
tion with, the schedules applicable to the 
various commodities covered by this an- 
nouncement, WFA reserves the right 
generally to restrict its purchases of the 
specified commodities in accordance with 
the following limitations: 


1. The purchase price for No. 1 sieve 
size U. S. Grade A canned lima beans 
shall not exceed 86.5 per cent of the can- 
ner’s individual f.o.b. ceiling price for 
No. 2 size U. S. Grade A canned lima 
beans. 


2. The purchase price for any grade, 
type, and variety of shoe-string style 
canned snap beans shall not exceed 86.5 
per cent of the calculated area average 
ceiling price for No. 3 size whole style 
canned snap beans of the same grade, 
type, and variety. 


3. The purchase price for any grade, 
type, and variety of asparagus style 
canned snap beans shall not exceed 86.5 
per cent of the calculated area average 
ceiling price for No. 3 sieve size whole 
style canned snap beans of the same 
grade, type, and variety. 


4. The purchase price for any grade, 
type, or variety of whole or cut style 
canned snap beans shall not exceed 86.5 
per cent of the calculated area average 
ceiling price for No. 3 sieve size canned 
snap beans of the same: grade, type, or 
variety of whole or cut canned snap 
beans respectively. 


5. The purchase price for each grade 
of shoe-string style canned beets shall 
not exceed 86.5 per cent of the canner’s 
individual f.o.b. ceiling price for quar- 
tered style canned beets of the same 
grade. 


6. The purchase price for each grade 
of canned carrots of styles other than 
diced shall not exceed 86.5 per cent of 
the canner’s individual f.o.b. ceiling price 
for canned diced carrots of the same 
grade. 
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7. The purchase price for each grade 
of canned early or Alaska peas shall not 
exceed 86.5 per cent of the calculated 
area average ceiling price for No. 2 sieve 
size canned early or Alaska peas of the 
same grade. 


8. The purchase price for any grade 
of canned sweet peas shall not exceed 
86.5 per cent of the calculated area aver- 
age ceiling price for No. 3 sieve size 
canned sweet peas of the same grade. 


PUBLISHED SUPPORT PRICES—The maxi- 
mum prices which WFA shall pay for 
canned snap beans, sweet corn, green 
peas, tomatoes, and spinach offered and 
accepted under this program are tabu- 
lated in schedules in the announcement 
for each commodity by area, type, vari- 
ety, sieve size, and grade, where such 
classifications are appropriate, and not 
limited by any other provision of this 
trade announcement, and are in each in- 
stance 86.5 per cent of the calculated 
area average ceiling price for the respec- 
tive commodity as announced by Office of 
Price Administration in the applicable 
amendment to Supplement 7 to FPR 1. 
The prices published shall be used in de- 
termining the total amount to be paid 
canners offering any of the five commodi- 
ties designated, except in those cases 
where 86.5 per cent of the individual 
gross f.o.b. ceiling price on any particu- 
lar item offered by the canners is found 
to be lower than the price listed in the 
applicable appendix, then the lower price 
shall be used. 


UNPUBLISHED SUPPORT PRICES — The 
maximum prices which WFA shall pay 
for canned lima beans, beets, carrots, 
tomato juice, tomato pulp, and tomato 
paste, offered and accepted under this 
program shall be 86.5 per cent of the 
canner’s individual gross f.o.b. ceiling 
price for the particular type, variety, 
sieve size, grade, and container offered, 
subject to the specific limitations out- 
lined. 


MACHINERY COMMITTEE 
CONSIDERS INDIVIDUAL 
PRODUCTION QUOTAS 


The Canning Machinery Industry Ad- 
visory Committee was requested at a re- 
cent meeting to recommend a procedure 
for issuing individual production quotas 
for canning machinery, the War Produc- 
tion Board announced Feb. 9. The criti- 
cal need for direct war production at the 
present time makes it necessary to main- 
tain a closer control over production of 
canning machinery, officials of WPB’s 
General Industrial Equipment Division 
explained to the committee. 

Previously, a canning machinery man- 
ufacturer was restricted to the use of 
no more than 110 per cent of the annual 
average gross tonnage of any controlled 
material used by him for the same pur- 
pose during 1939, 1940 and 1941. The 
committee recommended that the best 
method of awarding quotas would be in 
dollar value, arrived at by pricing the 


GOALS and SUPPORT PRICES SET for MAJOR CROPS 


Higher goals for processing vegetables 
and increased price supports over those 
previously established have been an- 
nounced by the War Food Administra- 
tion (Feb. 14). 


GOALS—Because of increased military 
requirements, the national goal for proc- 
essing vegetables for 1945 has been in- 
creased to 2,155,000 acres. Goals for the 
individual crops vary by States and by 
areas within States, but nationally, for 
the four major vegetables, they are these 
percentages of 1944 planted acreages: 
Snap beans, 98%; green peas, 108%; 
sweet corn, 105%; and tomatoes 110%. 


PRICES—The support program is de- 
signed to assure growers the prices nec- 
essary to produce the needed quantities 
of these vegetables for canning, in line 
with existing facilities. Price supports 
for the crops included in the 1945 pro- 
gram, except snap beans, will be main- 
tained at 1944 levels. Green peas will be 
supported at a national average of $83.50 
a ton; sweet corn at $18; tomatoes at 
$25.25; and snap beans at $85, which is 


- about $6 a ton lower than in 1944. 


Proposed price supports for 1945, an- 
nounced last fall together with prelimi- 
nary goals, had contemplated reductions 
in the support levels of 50 cents a ton 
for corn, $3.50 a ton for peas, and $10 
a ton for snap beans. 

Changes from the 1944 average area 
prices for snap beans apply uniformly to 
all areas and are designed to encourage 
the production and canning of the more 
desirable varieties and to discourage 
production and canning of the less ac- 
ceptable varieties. They include a $5.00 
per ton reduction for pole, wax and 
green round bush (except black seeded) 
varieties; a reduction for all green flat 


number of units manufactured in the 
base period on the basis of current 
prices. Exceptions should be provided 
for individual cases where necessary, 
however, the committee said. 

The recent amendment to Order L-292, 
Food Processing Machinery, removing 
restrictions requiring an AA-5 or better 
rating for purchase of such machinery 
was discussed by the committee. Since 
the removal of the rating floor, manu- 
facturers find themselves flooded with 
unrated orders, committee members said. 
It may be impossible, they added, to fill 
all of these orders within WPB per- 
mitted production. 

A representative from the War Food 
Administration pointed out to the com- 
mittee that Order L-292 provides that 
ratings will continue to be awarded ap- 
plicants if it is definitely shown that the 
equipment is for the maintenance of ex- 
isting operations. Ratings for expan- 
sions will be granted, the WFA rep- 
resentative said, only when such ex- 
pansions are essential to the war-food 
program, 
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and black seeded round varieties to a 
uniform $60 per ton level in all areas; 
and the establishment in all areas of the 
same price—$105 per ton—for the Pole 
varieties. The price established for the 
Refugee variety is $10 above the appli- 
cable 1945 area price for other round 
varieties (except black seeded). 


CONTRACT REQUIRED—As in past years, 
growers may be assured of the minimum 
support prices on one or more of the 4 
vegetables only by entering into contract 
agreements with canners. Tonnage sold 
on the open market will not be supported. 
Canners participating in the program 
will be certified by State Agricultural 
Conservation Committees as _ having 
agreed to contract with producers at 
prices equal to or above the specified sup- 
port levels. 

The 1945 grower support prices are 
on an average or field run basis. These 
prices are expressed in dollars per ton 
and are for vegetables delivered to the 
canners’ plant or major assembly point, 
whichever has been customarily used by 
growers and canners. The detailed state 
and area breakdown of prices by varie- 
ties, grades and sizes, designed to en- 
courage the production and canning of 
the kind and quality of pack needed to 
meet requirements, will be available to 
growers and canners upon request to (1) 
Agricultural Conservation Committees in 
the various states; (2) the Fruit and 
Vegetable Branch, Office of Marketing 
Services, War Food Administration, 
Washington 25, D. C.; and (8) any 
regional office of WFA. Regional offices 
are located at the following addresses: 
Western Union Building, Atlanta 3, 
Georgia; 425 Wilson Building, Dallas 1, 
Texas; 150 Broadway, New York 7, New 
York; and 821 Market Street, San Fran- 
cisco 3, California. 


1945 GROWER SUPPORT PRICES 
TOMATOES FOR CANNING 

State or District 
California, S.? 


Prices 
$27.00 
Italian = 27.00 
California, Other than S 25.00 
Italian .... 27.00 
Oregon, Washington, and N. and S. W. 
Idaho * 26.00 
Idaho (Other than N. and S. W.), Montana, 
Utah, Nevada, Arizona, New Mexico, 
Colorado, Wyoming, Kansas, Nebraska, 
S. Dakota, N. Dakota, Minnesota, Iowa, 
Missouri, Illinois, Wisconsin, Indiana, 
Michigan, Ohio, and M husetts 

Texas, Oklahoma, Arkansas, Louisiana, 
Mississippi, Alabama, Georgia, Florida, 
S. Carolina, Kentucky, Tennessee, and 
N. Carolina 24.09 

' Price basis: Delivered at canneries or to cus- 
tomary assembly points. 

? Santa Barbara, Ventura, Los Angeles, San Be: - 
nardine, Orange, Riverside, San Diego, and In.- 
perial Counties. 

* Boundary, Bonner, Kootenai, Shoshone, Benewal., 
Latah, Nes Perce, Clearwater, Lewis, Idaho, 
Adams, Valley, Washington, Payette, Gem, Car- 
yon, Boise, Elmore, Ada, Owyhee, Camas, Gooc- 
ing, Lincoln, Jerome, Minidoka, Twin Falls, an! 
Cassia Counties. 
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INTEREST 


$100,000 CANNERY FIRE 


The Southern Packing Company plant 
at Mountain Lake Park, Maryland, was 
destroyed by fire of unknown origin on 
Wednesday, February 14, with a loss 
estimated by William E. Lamble, com- 
pany president, at $100,000. In addition 
to the loss of the two story plant, some 
35,000 cases of peas consigned to the 
Government, and a carload of seed peas 
were destroyed. The company operates 
plants in Maryland and Virginia, with 
principal office at Baltimore. The Moun- 
tain Lake Park plant was purchased by 
the company about five years ago and 
since that time has been almost com- 
pletely rebuilt. Reconstruction is ex- 
pected to get under way immediately in 
the hope of being ready to operate in the 
1945 season. 


DDT RELEASED 


A limited quantity of DDT, the war- 
developed insect killer, has been released 
to DDT producers for distribution for 
agricultural and other civilian expéri- 
mentation, the War Production Board 
reports. 

Formerly requests for DDT for re- 
search work required application to 
WPB for individual allocations of the 
chemical. The material can now be ob- 
tained directly from DDT producers 
without further permission from WPB. 
DDT is governed by Schedule 25 of 
Order M-300. 


LANDRETH OFFERS NEW BEAN 
VARIETY 


D. Landreth Seed Company, Bristol, 
Pennsylvania, known as America’s oldest 
seed house and for many years pioneers 
in the development of new varieties of 
beans, in 1945 offers the following new 
intr luctions: 


S!'PPS’ GREEN POD—This bean was de- 
veloved from a single selection made by 
Mr. vharles C. Shipps of Delanco, New 
Jer -y, who is a Landreth customer of 
ma years. It matures in 50 days and 
the lor of the seed is orange brown. It 
is» >i-round, long, slender, very prolific 
an fine flavor. 


I, DRETH’S FAIRMOUNT—A 54 day 
be2 healthy, erect, and grows on a com- 
pac oush. It is absolutely stringless, 
res sling the well known Landreth’s 
St: -less Green Pod in color of seed, but 
iti — heavier yielder, something thought 
aln % impossible, and the pods are flat. 
It offered exclusively by Landreth in 
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NEW CANNING COMPANY 


W. F. McDaniel and Thomas M. Lin- 
der, Jr., have formed the Atlanta Can- 
ning Company at Hawksville, Georgia 
to pack pimentos and peaches. 


HENRY RENNEBURG DEAD 


Henry Renneburg, Chairman of the 
Board of Directors of the engineering 
firm of Edward Renneburg & Sons, re- 
tort manufacturers of Baltimore, died on 
Wednesday, February 7 at his home 
after an illness of about four months. 


FEESER WAREHOUSE BURNS 


Approximately 30,000 cases of canned 
vegetables stored for the Government 
were destroyed in a fire that swept A. W. 
Feeser & Company warehouse at Taney- 
town, Maryland, on February 3. 


COMMODITY ADVISORY COM- 
MITTEES TO MEET 


The Office of Price Administration will 
meet in Washington with Commodity 
Advisory Committees on the following 
dates: 


February 13, Canned Spinach; Febru- 
ary 15, Canned Asparagus; February 21, 
Canned Peas; February 23, Canned Red 
Sour Cherries; February 28, Canned 
String Beans; March 2, Canned Sweet 
Corn; March 9, Canned Tomatoes and 
Tomato Products; March 16, Kraut 
Products; March 21, Canned Beets and 
Carrots; March 23, Apple Products. 
Meetings of other advisory committees 
not listed will be arranged at early dates. 


NEW CONVEYOR BELTING 


PlasTex is a new plastic coated con- 
veyor belting designed and produced by 
the Buffalo Weaving & Belting Company 
especially to meet the needs of canners’, 
packers’ and food processors’ for a con- 
veyor belting that is impervious to oils, 
greases, moisture, acids and alkalis. Con- 
sisting of a pliable plastic coating over a 
solid woven cotton carcass, PlasTex has 
a semi-smooth, semi-glossy surface that 
won’t absorb moisture and is easy to 
keep clean. It is capable of withstanding 
temperatures up to + 240° Fahrenheit 
and will deliver much longer service than 
uncoated belting. 


PlasTex is available in standard colors 
of red or white and comes in three stand- 
ard constructions. 1. Regular coat, one 
side. 2. Regular coat, both sides. 3. 
Heavy coat, carrying side—regular coat, 
pulley side, 


H. M. RUFF MOVES 


The brokerage offices of H. M. Ruff & 
Son, York, Pennsylvania, have been 
moved from 306 W. Market Street, where 
remodeling operations are under way, to 
the Rosenmiller Building, 37 W. Market 
Street. 


HEINZ PIER BEING DISMANTLED 


As a result of the hurricane damage 
last September, the Heinz Pier at Atlan- 
tie City, New Jersey, which for the past 
47 years has proved a profitable adver- 
tising venture for the company, is being 
dismantled. The piles supporting the 
pier were so badly damaged that Presi- 
dent H. J. Heinz II has decided not to 
rebuild. The pier was the only one in 
Atlantic City where no admission fee 
was charged, and last season averaged 
more than 25,000 visitors daily. 


HEADS BROKER GROUP 


Robert C. Howard has been elected 
president of the Washington, D. C., Food 
Brokers’ Association for 1945. 

Other officers named were Henry W. 
Willingham, vice-president; Albin Nel- 
son, secretary; and Fred Madison, treas- 
urer. 


ACQUIRES TAGLIABUE ASSETS 


The C. J. Tagliabue Mfg. Co., pioneers 
in the manufacture of Industrial Control 
and Laboratory Instruments, has sold its 
assets, including goodwill, name and 
patents, to the Portable Products Cor- 
poration of Pittsburgh, Pennsylvania. 


The progressive research and develop- 
ment policies in electronic and mechani- 
cal instrumentation which for so many 
years have characterized the Tagliabue 
organization will be continued vigorously 
under the local management and person- 
nel that has made TAG an outstanding 
name in industry. The business will be 
operated as a separate division of the 
Portable Products Corporation. Among 
the interests of the latter are manufac- 
turing plants in Newburgh, N. Y., Phila- 
delphia and Pittsburgh, Pa. : 

TAG Industrial and Laboratory In- 
struments are known and used the world 
over. Among these are Indicating, Re- 
cording and Controlling Instruments for 
temperature, pressure, humidity, time, 
condensation and liquid level, Laboratory 
and Industrial Thermometers, Hydrom- 
eters and Oil Testing Instruments. 


A BROKER AGAIN 


James Goodwin, state rationing officer 
for OPA in Montana during the past two 
years, has returned to his former post 
as manager of the Billings office of the 
George L. Tracy Co., food brokers, with 
headquarters in Great Falls. J. V. Ma- 
ronick, who has been managing the com- 
pany’s Billings branch during Mr. Good- 
win’s absence, has returned to Great 
Falls, 
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ILLINOIS CANNERS ELECT 


The regular annual meeting of Illinois 
Canners Association was held February 
8, 1945, at the Stevens Hotel in Chicago. 
More concerns were represented than at 
any other Illinois Canners meeting dur- 
ing the previous two years. This oc- 
curred even though there were restric- 
tions on the number of representatives 
from any one concern permitted to at- 
tend in order to keep total attendance 
below fifty. 


The following new officers were elected: 
President, Louis Ratzesberger, Illinois 
Canning Company; Vice-President, Jaque 
Thuma, Sycamore Preserve Works Corp.; 
Secretary-Treasurer, W. D. Jones, Stre- 
ator, Illinois. 


The following directors were elected: 
Northern District: Horace Larkin, Ro- 
chelle Asparagus Company; Douglas 
Thrall, Sterling Canning Company; John 
Laing, The J. B. Inderrieden Company. 
Central District: T. C. McCall, Gibson 
Canning Company; J. H. Brunwasser, 
Onarga Canning Company; Jordan 
Truitt, Princeville Canning Company. 


Southern District: G. S. Suppiger, The 


G. S. Suppiger Company. 


The morning session was a closed 
meeting and devoted to Association af- 
fairs except that the members were 
given a short address by Mr. J. E. Duf- 
field, Field Secretary of Associated Em- 
ployers of Illinois, regarding matters of 
interest to the canning industry pending 
before the State Legislature. 


At the noon luncheon and the after- 
noon open business session, the Associa- 
tion had as its guests representatives of 
the Chicago Quartermaster Depot, the 
Sixth Service Command, War Manpower 
Commission and Agricultural Extension 
Service. 


John Moilenan of the Quartermaster 
Depot addressed the group relative to 
Government quotas for 1945 and the 
Army’s General inventory situation at 
present. Details of the program have 
not yet been completely worked out but 
it was indicated that procoating and ex- 
port shipments would be substantially 
greater in 1945 than in previous years. 
There was discussion of the Government 
“cut-off plan” in connection with its pur- 
chacing program. By this plan the Army 
sets a top figure above which it will not 
go (except in very unusual cases) in 
purchasing a particular commodity. The 
result is that in some instances canners 
do not receive their ceiling prices on cer- 
tain Government sales where their indi- 
vidual ceilings for items priced under 
PM #2 are substantially above the aver- 
age. It was generally indicated by the 
group in the ensuing discussion that, in- 
asmuch as the entire OPA pricing pro- 
gram was based upon a plan to give the 
whole industry a profit of 6.9%, any 
such reduction of ceiling levels by the 
Army reduced the over-all profit con- 
templated by OPA as being reasonable. 
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Lt. Col. Brawner, Director of the 
Labor Program of the Sixth Service 
Command, addressed the group on the 
subject of the outlook for prisoners of 
war for employment by canners in IIli- 
nois in 1945. There followed a general 


discussion in which he and Lt. Hergert, 


also of the Sixth Service Command, 
answered questions. The general impres- 
sion left by these officers was that while 
the numbers of prisoners of war to be 
available would not be hopelessly short 
of the industry’s needs, the prospects 
are, nevertheless, far less satisfactory 
than canners have generally understood 
would be the case. 

There were subsequent talks given by 
Harold Buchanan of War Manpower 
Commission and Paul Johnston of the 
Extension Service, and the greater part 
of the balance of the session was spent 
in discussing the manpower problem 
which is unquestionably the single most 
important proposition facing canners in 
1945. 


CORN BUREAU ELECTS 
TRUSTEES 


The Corn Canners Service Bureau has 
completed the election of Trustees for 
the current year as follows: 

Western States: Oregon, Washington, 
Idaho, Montana, Utah, Colorado—Trus- 
tee, J. E. Watson, Bozeman Canning 
Company, Mount Vernon, Washington; 
Alternate, Fred Moss, Idaho Canning 
Company, Payette, Idaho. 


Illinois: Trustee, C. H. Chitham, Mil- 
ford Canning Company, Milford. 

Iowa-Nebraska: Trustee, J. LeRoy 
Farmer, Cedar Rapids, Iowa; Alternate, 
G. E. Carrier, Iowa Canning Company, 
Vinton, Iowa. 


Minnesota: Trustee, Ivan L. Anderson, 
Anderson Canning & Pickling Company, 
Dodge Center; Alternate, C. J. Meister, 
Fairmont Canning Company, Fairmont. 

Wisconsin: Trustee, William Opitz, 
Elkhorn Canning Company, Elkhorn; 
Alternate, J. P. Kraemer, Mammoth 
Springs Canning Company, Sussex. 

Indiana: Trustee, Sid Craig, Fowler 
Canning Company, Fowler; Alternate, 
John Donneley, Flat Rock Canning Com- 
pany, Flat Rock. 

Ohio: Trustee, J. I. Smith, Jr., Es- 
merelda Canning Company, Circleville; 
Alternate, C. L. Swaim, C. W. Swaim 
Canning Company, Wilmington. 

Maryland, New Jersey, Delaware: 
Trustee, F. 8. Silver, The Silver Canning 
Company, Colora, Maryland; Alternate, 
W. E. Lamble, Jr., Southern Packing 
Company, Inc., Baltimore, Maryland. 

Pennsylvania: Trustee, T. S. Sum- 
mers, Charles G. Summers, Jr., Inc., New 
Freedom. 


New York: Trustee, Henry Barnard, 
Geneva Preserving Company, Geneva; 
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Alternate, Elbert Garlock, Victor Food 
Corporation, Victor. 

New England States: Maine, Vermon:: 
Trustee, Roy W. Demeritt, The Demeritt 
Company, Waterbury, Vermont; Alter- 
nate, Theodore Bird, Medomak Canning 
Company, Rockland, Maine. 

Tentative plans call for a meeting of 
trustees in Chicago on Friday and Satur- 
day, March 9 and 10, at which time Ex- 
ecutive Officers will be appointed and 
plans for the current season formulated, 


DEHYDRATORS ELECT CLAUSEN 


George E. Clausen, C. B. Gentry Com- 
pany, Los Angeles, was elected President 
of the National Dehydrators Association 
at the annual meeting held in Chicago 
on February 6. Vice-Presidents elected 
include: J. H. Hume, Basic Vegetable 
Products Company, Vacaville, Califor- 
nia; Russell Makepeace, A. D. Make- 
peace Company, Wareham, Massachu- 


setts; O. L. Maxey, Deerfield Packing 


Corporation, Bridgeton, New Jersey; J. 
R. Simplot, J. L. Simplot Dehydrating 
Company, Caldwell, Idaho; Douglas 
Warriner, Warriner Starch Company, 
St. Francisville, Louisiana; Charles Wat- 
son III, Dry-Pack Corporation, New 
York City; and S. S. Wyler, Wyler & 
Company, Chicago. Graham Adams was 
reelected Executive Secretary. 

Dehydrators attending the Chicago 
meeting, which were principally those 
from local firms, were told that the Gov- 
ernment will take practically the indus- 
try’s entire production for this year. 
Government requirements for the year 
beginning January 1, 1945, will total 
154,469,000 pounds of White Potatoes, of 
which 134,046,000 pounds will go to the 
Army and Navy, and the balance to 
WFA. The entire production of 19,392,- 
000 pounds of Sweet Potatoes will go to 
the Army and Navy. Of the 22,900,000 
pounds of Onions, 12,718,000 will go to 
the Army and Navy, and 10,182,000 
pounds to WFA. The Army and Navy 
will require 8,704,000 pounds of the total 
13,972,000 pounds of Cabbage, with the 
balance going to WFA. The production 
of 13,265,000 pounds of Carrots will be 
practically evenly divided between Army, 
Navy and WFA. 4,946,000 pounds of 
7,711,000 pounds of Beets will go to the 
Army and Navy, and the balance to 
WFA. Only 600,000 pounds of Ruta- 
bagas will be required by the Army end 
Navy, while WFA will require 1,825,090. 
The total 2,000,000 pounds of Gayvlic 
Powder required will be for WFA. Other 
requirements call for 10,420,000 pow ids 
of Apple Nuggets for Army and Navy, 
1,788,000 pounds of Cranberries ‘or 
Army and Navy, and 4,000,000 pov ids 
of Tomato Flakes for WFA. 


TO OPERATE MARYLAND 
PLANTS 


The Board of Directors of the Sovth- 
ern States Cooperative, Richmond, Vir- 
ginia, has approved the operation of ‘wo 
canning plants in Maryland this year. 
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A NNOUNCING 
n 
0 
d 
e e that Peter Kruse, the designer and patentee 
- of the famous Kruse Automatic Can Making 
g 
g Machinery, has joined the General Machinery 
iS 
4 Corporation, of Hamilton, Ohio. This company 
. | will exclusively manufacture and sell machines of 
x his design to be known as ‘“Hamilton-Kruse”’ 
s- machines. Mr. Kruse has been the leader in the 
Yr. 
ir | 
al development and production of high-speed can | 
of | 
“ making machinery. He will continue in the devel- 
| 
| 

; | opment of improvements to meet the new and ex- 
to 
0 . . 
7 panding requirements of the can making industry. 
al 
he 
on 
be 
y; 
of 
ne GENERAL MACHINERY CORPORATION 
to 
a- HAMILTON, OHIO 
nd 
SUBSIDIARIES 
ri The Hooven, Owens, Rentschler Company The Hamilton Press & Machinery Company 
bs The Niles Tool Works Company The United. Welding Company 
ws General Machinery Ordnance Corporation 

(Located at So. Charleston, West Virginia) 
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HOW BEST TO ADVERTISE--- 


A consideration of importance—Better understanding badly needed—And it is timely 


By BETTER PROFITS 


When the time comes for a canner to 
advertise, if the one who is most vitally 
concerned realizes the need, a question 
immediately arises as to the form and 
method to be followed. Naturally the 
proponents of each of the leading forms 
of advertising will advance many valid 
arguments as to why their form of ad- 
vertising is bound to be best suited to 
the needs of the prospective advertiser. 
If the prospective advertiser allows him- 
self to indulge in too critical analysis of 
the various offerings he is pretty apt to 
become quickly lost in a maze of conflict- 
ing claims. What had best be done? 

The writer of this column has no axe 
to grind for any particular type of ad- 
vertising believing that there is no “bad” 
advertising, but that undoubtedly some 
forms are better suited to some purposes 
than are others. The other day I at- 
tended a luncheon sponsored by The Ohio 
Select Group of smaller papers and the 
Columbus Dispatch. The feature of the 
meeting was the presentation of a talk- 
ing film: “Passport to 30 Million Pan- 
tries” which some of our readers may 
have seen by this time, as it has been 
prepared for general presentation over 
the country. Of course, it makes out a 
strong case in favor of a schedule of 
advertising in local newspapers versus 
a schedule on the air or in magazines, 
to say nothing of billboards. A consid- 
eration of some of the principal argu- 
ments advanced will be helpful to all who 
may be anxious to build increased dealer 
interest or greater consumer demand for 
their products. 


CONSIDER 


The first strong point presented is that 
there is today a greater need than ever 
for localized advertising versus national 
coverage. This is shown by the actions 
of housewives when a store is out of 
stock. In 1941, 44% would take another 
brand, in 19438, 66.6% would switch pref- 
erences. In 1941 36% would go else- 
where in the continuance of their search 
while in 1943 21.1% would travel on- 
ward. In 1941 20% would not buy, in 
1943 only 12.3% stood fast in their de- 
termination to get what they wanted, 
exactly. Of course, continuing and in- 
creasing shortages have brought this 
about. This has caused a growing need 
for some medium that will most effec- 
tively present the story of new brands in 
a market in order that substitutions may 
be most easily effected. Growth of self 
service in retail stores has also contrib- 
uted to the value of a medium that ac- 
quaints a prospective purchaser with the 
worth of a canned food she sees for 
possibly the first time and after she has 


searched for one well known. Score one 
for local newspaper advertising. 

Actually this works to the advantage 
of the smaller, local packer who is first 
of all, interested in selling his output 
nearest home. With an adequate sched- 
ule in papers published in markets where 
principal distributors are located, the 
prestige of national advertising competi- 
tors is considerably lessened. Then, too, 
private label canned foods are pretty 
well entrenched in local markets. New- 
comers find it hard to break down this 
established consumer demand. Local 
newspaper ads of the right sort help 
immeasurably to overcome this. This is 
the case because the retail dealer is the 
bottle neck through which your sales 
must pass. Quoting from a condensation 
of the presentation discussed here today, 
“QUESTION: “We, of course consider 
the retailer of great importance, but can 
he be a serious competitor overnight?” 
ANSWER: “He can indeed be a most 
serious competitor because he is the final 
link between you and the consumer, his 
is the leading role in localizing your com- 
petitive position. To a great extent his 
customers rely on his judgment and rec- 
ommendations. If, for any reason he is 
lukewarm about your product he can be 
your most serious competitor.” “To ob- 
tain his wholehearted co-operation you 
make certain your merchandise and price 
policies are right. But are you sure your 
advertising policies are right?” The ad- 
vertising retailer invariably uses his 
local newspaper. He knows it works for 
him, he- knows it will work for you. Your 
advertisement in his local paper is sure 
fire evidence that you are doing all pos- 
sible to help him sell your product.” 
“When your products are sold through 
self service stores, where the advantage 
of personal selling is lacking, your ad- 
vertising carries the whole burden of 
selling your product.” 

The question you will ask as a prospec- 
tive advertiser is most apt to be: “How 
about readership of advertising of foods 
in the local papers?” This question is 
answered in our presentation under dis- 
cussion by the showing of retail grocery 
advertising. The examples were gathered 
in a survey of reading habits by the Con- 
tinuing Study of Newspaper Reading. 
Seven ads are shown and percentage of 
readership noted. It ranges from 44.5 
to 80%. The really significant fact de- 
veloped in this survey is the thorough- 
ness of women readers. The ad with 80% 
readership was on page 17 of a 28 page 
paper. This proves the interest is there, 
it’s up to the advertiser to provide copy 
sufficiently attractive to gain attention. 
The report says in part: “The rest of 
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these advertisements running from 44% 
to 72% represent more normal attainable 
readership. They run from 1500 lines 
down to 600 lines and when you attract 
50% of the women readers of a news- 
paper with a quarter-page ad what more 
can you ask for?” 

Another question asked and answered 
in the presentation: “Is food News?” 
“Have newspapers made themselves in- 
dispensable to women by printing service 
articles designed to help them in the 
running of their homes and feeding their 
families?” ANSWER: “They very defi- 
nitely have. We quote from Mrs. Edna 
Teall, well known food editor who tells 
her story in her own words,—‘Food news 
such as menus, dietary advice and recipes 
—appeals to women’s fundamental inter- 
ests in life, and the daily volume of space 
devoted to these subjects in newspapers 
is enormous.’ A good side light on this 
important function of newspapers is the 
job which they have done in point ration- 
ing. Where would we have been if the 
newspapers had not so thoroughly publi- 
cized this system and kept housewives 
informed of the frequent changes in 
these complicated regulations?” 


FOODS ARE IN THE NEWS 


You see, the newspapers have a very 
strong case when it comes to presenting 
their service to the public at large. 
Canned foods are _ definitely news, 
whether: in the news columns of your 
daily or weekly newspaper or in the ads. 
You question this? Well, note the line 
up in any food shop advertising thick, 
juicy steaks and tender loin pork chops 
over any week end! Or pineapple, or 
pineapple juice! 

Follows a discussion of newspaper ads 
versus radio or national magazines. Let’s 
say here that radio may have its place 
in localized advertising for canners, and 
we will discuss that place in a later 
issue, but national magazines would s:em 
to be out of place in the consideration of 
some small, local packer who is anx ous 
to get his feet wet in an advertising way. 

Question: “Results shown are fine, but 


‘ what do they mean translated into ac ual 


cost? We are in the food business and 
margins are narrow so how do t ese 
costs compare with other media?” An- 
swer: “What we will show you are ow- 
est cost grocery product ads from the 
Continuing Study of Newspaper R :ad- 
ing, and the sixteen lowest cost ad. in 
the same classification from each of the 
two women’s magazines—and the lovvest 
cost half-hour radio programs spons red 
by grocery products advertisers.” ‘As 
far as radio is concerned the lowest 2ost 
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TOMATO and CITRUS 


JUICE FILLER 


Used by leading Manufacturers 
for filling Tomato and Citrus 
Juice, also 


Tomato Pulp and Puree, Clear Soups etc. 
Fruits, String Beans, Beets, etc. 


Has no air vent stems to damage fruit. Designed for high 
speed. Belt drive or direct connected. Fills absolutely 
accurate. NoCan No Fill. Rapid Valve. Built in three 
sizes: Eight Valve, Twelve Valve and Sixteen Valve. 


Prices on request. 


AYARS MACHINE CO., Salem, New Jersey 


F OR SALE---CANNING PLANT 


Buildings and Equipment in excellent condition. Equipped to can fruit and vegetables 
Capacity: 2400 cases No. 2 cans every 24 hours 
Plant located at Pine Mountain Valley, Harris County, Georgia 25 miles Northeast of Columbus, Georgia in a 
highly developed peach and vegetable producing section and in midst of a thickly settled community with plenty 
available labor. Adequate supply of water and power for 24-hour operation available at reasonable rates. 
Plant consists of main building (50° x 180’), 2 grading sheds, warehouse, 3000 gallon septic tank, concession 
stand, modern sanitary facilities and 19 acres of land. _‘ For further information write: 
J. A. MORRISON, Acting Project Manager . 
PINE MOUNTAIN VALLEY RURAL COMMUNITY CORP., Pine Mountain Valley, Georgia 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Hopes for a break in the Weather—Growers’ 
Support Prices Announced — Encouraging 
Re-Selling—Some Import Actions—The 
Chicken Set-aside 


BREAK IN WINTER—The past week has 
witnessed a very welcome change in the 
weather conditions of this immediate sec- 
tion. Early in December we were visited 
with better than a one inch coating of 
freezing rain and hail, followed by light 
snow, so that the entire ground was 
frozen deep, and only this week showed 
any signs of thawing. Others sections of 
the country have experienced some of 
this relief, the exceptions being the bor- 
ders surrounding the Great Lakes and 
on up into New England, where severe 
winter weather still governs. 


This long, severe cold spell, coupled 
with congestion in transportation lines, 
has caused plenty of trouble in the ship- 
ping and receipt of canned foods, and 
other foods, throughout the country. In 
fact, it seems almost miraculous that 
they have been able to get through 
enough, and in continuous supply, to 
avoid severe hardships. It will not be 
surprising if reports of damage from 
freezing in transit begin to come in. 


THE MARKET—The feature of the mar- 
ket this week is the announcement by the 
War Food Administration of growers’ 
support prices on the four great staples 
—peas, corn, tomatoes and beans. And 
of equal importance, the _ increased 
amounts asked for on these leading 
crops. Early indications were moderate. 
Now the goal is set for Snap Beans, 98 
per cent; Green Peas, 108 per cent; 
Sweet Corn, 105 per cent; and Tomatoes 
110 per cent. So instead of some reduc- 
tion we now have fairly considerable in- 
creases, showing that the armed forces 
and other requirements promise to be 
heavier than at first expected. All this 
information is given in detail elsewhere 
in this issue. 

What will next be most wanted will be 
the ceiling prices on the canned products, 
but as they are now holding conferences 
with the various product representatives, 
these meetings running into March, the 
market will have to be patient. The one 
certainty is, as was proved last year, 
that they want the canners to make a 
fair profit on their products. They are 
assured that, and further, that regard- 
less of any change in war conditions, the 
total output will be taken care of. 

In the spot market a notable move- 
ment has started this week, and that is 
to encourage reselling of canned foods 
among distributors. The object of this 
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is to better distribute the supplies, and it 
is hoped that good results will be obtained. 
This same sort of movement is being at- 
tempted in the labor supply. It has long 
been known that many employers of 
great numbers of hands have hoarded 
these in case they needed them later. 
This has resulted in much of the trouble 
of scarcity in war production plants. In 
other words, if the total labor supply 
could be more equally distributed it 
would improve production volume. Super- 
fluous hands in any plant are demoraliz- 
ing. It would be better for all if the 
number were held down to the needed 
requirements because then all hands 
would work to retain their jobs. 


Particular actions during the week 
pertain to the distribution of canning 
machinery, new regulations being issued 
by the War Production Board on Febru- 
ary 9. 

New ceiling prices on Eastern and 
Gulf canned Oysters were likewise an- 
nounced on February 9. On No. 1 Pic- 
nic size the price was advanced 25c per 
dozen; on No. 2 Picnic size 35¢ per dozen. 
These advances were granted because of 
increased labor costs, and other direct 
expenses, and, therefore, necessary to 
prevent loss to the oyster canners. 


Provision has been made for proces- 
sors of packed fruits, berries and vege- 
tables to report the ceiling prices they 
established under pricing method No. 2. 
Under this amendment, effective Febru- 
ary 17, processors will file reports in 
duplicate of their prices, and the reports 
are to be sent to the OPA district office 
for the area in which the processor’s 
principle place of business is situated. 
These reports must be filed on or before 
March 10 for all items that were packed 
before February 17. If packed after that 
date the report must be in their hands 
within 30 days of the beginning of the 
pack. A separate statement is required 
for each product. 


WFA AMENDS CANNED POULTRY ORDER— 
The ‘War Food Administration has 
amended WFO 125, the canned poultry 
order, to clarify provisions pertaining to 
stocks on hand on the effective date, Feb- 
ruary 14. 

The amendments, immediately effec- 
tive, carry out intentions of the order, 
under which about 70 million pounds of 
canned boned chicken and turkey are 
being obtained for the armed forces, by 
providing that all eviscerated poultry 
(chicken and turkey) on hand on the 
effective date, February 14, is subject to 
the set-aside provisions. Canned poultry 
packed in glass or tin prior to the effec- 
tive date of the order is exempt from the 
set-aside provisions. 
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Set-aside provisions, in general, re- 
quire that all poultry eviscerated and 
canned after February 14 be set-aside 
for disposition under the order. 

We give you this week a report of the 
Chicago Market, that you will find inter- 
esting and helpful. 


NEW YORK MARKET 


More Reselling—lInterest in Futures Growing 

—Spots Moving Rapidly into Consumption— 

Seeking Spinach—New Prices—To Step up 

Canned Pea Output—Corn Demand Active 

—Booking Orders for Canned Herring—Milk 
. Canners Behind Orders 


By “New York Stater” 


New York, Feb. 16, 1945 


THE SITUATION—With spot markets in- 
creasingly bare of offerings, distributors 
are again turning their attention to the 
resale market, and are likewise concen- 
trating their attention on efforts to make 
tentative bookings on new pack fruits 
and vegetables. Jobbers who have built 
up their business around canned foods 
departments are much concerned over 
the supply outlook for the current year, 
particularly in vegetables. It is realized 
that extremely heavy packs of both 
fruits and vegetables must be made if 
civilian markets are to get substantial 
supplies after Government demands have 
been met this season. Aside from the 
question of growing weather, much un- 
easiness is evident over the manpower 
outlook for food canners. 


THE OUTLOOK—If canned foods con- 
tinue to move into consuming channels at 
their current rate, distributors will be 
in an “out-of-stock” position on numer- 
ous items long before new pack arrivals 
may be looked for. Hence, buyers are 
turning their attention to supply sources 
not normally tapped by the distributing 
trade in this area in an effort to eke out 
supplies. ‘ 


TOMATOES—With buyers rather dis- 
couraged by the paucity of offerings 
from canners, even clean-up lots, de- 
mand for tomatoes at resale has shown 
a’ noticeable improvement in this area. 
Distributors are reported willing to pay 
10% over cost to obtain resale lots, but 
sellers are few, even at this figure. Dis- 
located point balances by some distri 
tors, it is reported, has led to some can- 
cellations of orders for tomato juice and 
catsup, but these goods have been ailo- 
cated by packers to other customers, 2nd 
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OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


392 
in use in 1924 


952 
in use in 1929 


1316 


in use in 1934 


1893 


in use in 1939 


3055 


in use in 1944 


USE—FOR VICTORY TODAY AND 
TO MEET THE COMPETITIVE 
CONDITIONS OF TOMORROW. 


AMACH 


Green Pea Hulling 


® 


Incorporated 1924 
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“Canned Fresh,’’ top-quality foods, rich in vitamins 
and minerals, call for constantly improving canning 
operations. To anticipate this trend, progressive 
canners have been developing better methods by 
improving their canning operations with up-to-the- 
minute machinery and equipment. 


FMC SUPER PULPERS, FINISHERS AND COILS 


FMC SUPER PULPER. New feature of four paddles, 
eccentric to screen, results in enormous capacity, better 
quality and increased yield. Pulps or cyclones all fruits, 
vegetables or berries. Made in two sizes and four models. 


FMC SUPER FINISHER clim- 
inates undesired roughage. 
Extremely high capacity and 
smooth operation for fine 
finishing. 


FMC SUPER COIL. Modern 
design prevents air pockets 
and dead space. No burning, 
yet 10% to 50% faster and 
more efficient. Made in sev- € 
eral sizes. 


NEW FMC CATALOG shows the 
most complete line of canning ma- 
chinery on the market for corn, 
beans, peas, tomatoes, fruits, etc. 


A PLANT Modernization PROGRAM 
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there has been no “slack” in the market. 
Reports that some packers may omit 
tomato canning entirely this year, in 
favor of increased operations on tomato 
products, are causing some uneasiness in 
trade quarters here. 


SPINACH—Jobbers are showing more 
interest in futures, and are turning to 
California and eastern canners for 
memorandum bookings. Some interest 
is shown in new pack Arkansas spinach, 
with canners quoting fancy at $1.17 for 
2s, $1.53 for 2%s and $5.32 for 10s, all 
f.o.b canneries. 


PEAS—Featuring the market this week 
is a report from the Northwest indicat- 
ing that many canners are planning to 
run more heavily on peas during the 
coming season, at the expense of their 
green bean packs. There is a good de- 
mand for peas on spot, but it is the same 
old story,—no offerings from first hands. 


BEANS—Currently, trade interest is 
centering in the Government release pro- 
gram and canners are having little diffi- 
culty in reselling the limited quantities 
of extra standards which they are repos- 
sessing. The standards involved in the 
program are also moving rather readily. 


coRN—There is nothing new to report 
in this division of the market this week. 
Demand for all grades continues active, 
but offerings are few and far between 
and generally consist of small allotments 
to regular customers when a canner dis- 
covers odd unsold lots on hand. 


OYSTERS—Canners are expected to 
speed up packing operations following 
action by OPA on their application for 
higher ceilings. OPA during the week 
announced ceiling prices for Eastern and 
Gulf packers showing increases of 25c 


per dozen for No. 1 tins and 35c per: 


dozen for No. 2s. 


HERRING BOOKED— With Chesapeake 
Bay canners expected to start packing 
herring and shad in late March, buyers 
are booking orders for shipment when 
packed. Packers in that area are also 
reported planning a good mackerel pack 
if the later fish run justifies such opera- 
tion. 


OTHER FISH—Limited additional deli- 
veries of California sardines were an- 
nounced during the week by a leading 
packer. The additional allocations were 
made possible by the fact that the packer 
in question had run up a food pack total 
prior to the Government freeze order 
which was effective January 14. Some 
distributors, it now develops, were con- 
fused by use of the term “pilchards” in 
the Government freeze order, and were 
of the impression that the order covered 
only tall naturals. However, it is ex- 
plained, the order covers all items, in- 
cluding ovals packed in tomato or mus- 
tard sauce. ... The salmon situation has 
shown no change during the week, and 
the overall shortage condition continues. 

. . Tuna is likewise in an extremely 
tight supply position. 
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FRUITS—Jobbers are studying the 1945 
pack outlook, with indications that this 
year’s pear crop will be smaller. Out- 
look for peaches is reported fair. The 
spot market is bare of fruit offerings 
from first hands, and resale activity is 
also limited by small supplies available 
for such trading. Trade discussion on 
the effects of this year’s set-aside order 
on fruits emphasizes the belief that 
maintenance of the 49% “take” on apri- 
cots will leave the civilian market abso- 
lutely bare of stocks. 


EVAPORATED MILK—Canners of evapo- 
rated milk are accumulating an extensive 
backlog of orders, with shipments re- 
ported from one to two months behind 
schedule in many instances. With dis- 
tributors’ stocks at the start of the year 
only sufficient for 21 days’ requirements, 
as contrasted with 45 days’ holdings at 
the beginning of 1944, many packers are 
now experiencing demand far in excess 
of their productive capacity. If produc- 
tion shows the expected gains, however, 
it is indicated that total civilian supplies 
for the year will be about on a parity 
with last season. 


CHICAGO MARKET 


Quiet Settles Again on This Market— 
Nupacks Hold Constant Interest—Reselling 
Helps to Better Balanced Supplies—Some 
Trends in Packing Styles — Citrus Has 
Aroused Interest—Preserves and Pickles 
Rate High 


By ‘“‘ Midwest ” 


Chicago, Ill., Feb. 16, 1945 


MARKET QUIET—After last week’s “off- 
the-record” convention with canners, de- 
hydrators, frozen foods packers and 
pickle manufacturers swarming around 
town, this week seems tame. Buyers are 
back to normalcy which means guessing 
when the citrus and canned fish restric- 
tions will be lifted, trying to force de- 
liveries of even such routine items as 
advertised soups, scouring for high 
markup resales on such dodos as fancy 
peas, fancy corn, peaches, pears and 
fruit cocktail, wondering what effect V-E 
day will have on consumer and retail 
demand and hoping with crossed fingers 
Government requirements will be re- 
duced by the time nupacks roll around. 
The warmer weather is helping to clear 
the badly tangled shipping situation and 
if it continues unabated until the end 
of the month many L/C/L, L/T/L as 
well as car and truck shipments will be 
delivered to hungry distributors. 


NUPACKS—With the Government plans 
for minor canned vegetables finally 
“jelled” as outlined in Washington 10 
days ago to canners’ representatives both 
midwest packers and Chicago buyers who 
were awaiting details on major vege- 
tables will be glad to see the recent an- 
nouncement (given in detail elsewhere 
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in this issue). The WFA support plan 
on major vegetables insures against the 
remotest possibility of a market break. 
Even at this early date, and even should 
the war end tomorrow, it is felt the 
yawning cavities to be filled at the con- 
sumer, retail and wholesale levels pre- 
clude anything but full ceiling selling, 
except possibly on such products as 
standard green beans, spinach, and cer- 
tain beet items. These are not moving 
well and if OPA were realistic would 
strike first two off rationing immediately 
before their frozen brothers make further 
inroads. A few Northwest and Wiscon- 
sin pea packers have made tentative com- 
mitments in this market to favored cus- 
tomers of long years standing. Outside 
of these isolated cases “futures” are in 
a partial vacuum tho in the next 60 days 
quite a few SAP orders will be submitted 
to canners by order-hungry brokers. So 
far the trade is not unduly worried or 
excited about nupack commitments even 
in view of spot shortages. They evidently 


- feel their “friends” will take care of 


them and the “others” can best be con- 
tacted in the midst of packs. 


RESALES—Always a lively topic in the 
trade it is assuming even greater atten- 
tion since NAWGA January meeting 
when an OPA representative suggested 
this alternative as a way to bring allow- 
able inventories into balance. Thus quite 
a few resale canned vegetables and fruits 
have showed up in Midwest past three 
weeks from sellers who formerly held for 
their own retail outlets only. A great 
many of the merchandise hungry, profit 
heavy’southern and western jobbers are 
changing their minds on resales when 
they see their neighbors or the chains 
with plentiful supplies secured largely 
out of the resale markets. After all, 
they figure profits go to Uncle Sam so 
why not let him foot the bill in furnish- 
ing scarce merchandise to retailers who 
are wholesalers’ hope for post-war prof- 
its. The resale market has performed 
a real service to canners and jobbers 
alike these war years in equalizing sup- 
plies and more fairly distributing mer- 
chandise geographically speaking. 


SPINACH AND GREENS—California 
sources are starting to take some spring 
pack business SAP or ceiling price date 
shipment tho no one has been hurt yet 
in a buying stampede. Due to rationing 
plus gradual consumer change in buying 
habits the large 2% can is losing out in 
this market at least to the #2. Since 
California boys seem partial to the 2% 
there will probably be more #2 Fancy 
Ozark delivered here than ever before. 
The Ozark quality is improving by leaps 
and bounds and in the not too distant 
future will really make the Golden Sate 
look to its laurels. Altho some Mus.-ard 
and Turnip greens are available aow 
out of Texas, buyers are waiting for 
Ozark to start offering for spot shiprient 
so assorted truckloads can be lined vp in 
conjunction with Spinach. Since pcints 
went back on #10 spinach institutional 
demand has been nil. 
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' Representatives: KING SALES & ENGINEERING CO., . 


Sireamlined, 
Rugged, 
Sanitary 


THE INDIANA 
BRUSH FINISHER 


®@ There are some types of pro- 
ducts that require the use of a 
brush type finisher. Here itis. The Improved Sanitary Indiana Brush Finisher 
has a sturdy metal frame. Parts coming in contact with product are corrosion-re- 
sistant. It completely meets the requirements of particular packers for excellence 
of quality and volume of production. 

All units in the complete Langsenkamp Line derive practicability as well as superiority 
in operating advantages from an intimate knowledge of requirements and conditions of 
service. 

F. H. LANGSENKAMP CO., Indianapolis4, Indiana 


Consult this Reference Book of Better Canning Plant 
Equipment for Better Production Ideas. 


LANGSENKAMP / 
EQUIPMENT 


San Francisco; TOM McLAY, P. O. Box 14, Port 
Deposit, Maryland 


BALTIMORE, 
\ MD. 


~ CANNING TRADE February 19, 1945 


REMOVER «nd WASHER 


for really removing all splits and skins from peas and 
beans, this “after blanch washer" is in a class by itself. 
It actually makes the pack prettier . . . and of course, 
more salable. Strongparallel brass rods form the sieve. 
Inside is a water pipe, with our new spray nozzles that 
assure a thorough wash. It works equally well on peas 
stringbeans or lima beans. 


Ask for Details. 


THE SINCLAIR-SCOTT CO. 
“The Original Grader House’’ 
BALTIMORE MARYLAND 


wt ANY | 
WITH THE BERLIN Chg p 77) 
EXHAUST 


ty. Oy 


CHARS 


THE 
BERLIN CHAPMAN 


PIVOT CHAIN EXHAUST BOX 


is free of spill at any speed. There are no transfer devices, no 
places for cans to crawl, creep, or stop, and every can is exhausted 
in exactly the same time regardless of the speed or capacity that 
the machine is operating. With the flexible feature of placing the 
inlet and discharge on opposite ends or sides, or the same end or 
side, makes this the most flexible type of Exhaust Box to install in 
your present line. Operates with steam spray hitting against the 
sides of the cans for utmost efficiency. Capacity unlimited. Covers 
are fitted with water seal to prevent the steam from escaping. 
Chain Take-up devices are conveniently located. 

BERLIN CHAPMAN CO. » Berlin, Wisconsin 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 
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ciTRUS — Effect of the Government 
“freeze” is showing up now where buyers 
did not get in on the early bird cars. 
Many of the trade here were listless on 
deliveries in December and now are suf- 
fering. Thus some temporary resale 
activity is noted. It is interesting to 
hear that one of the largest Florida 
packers has advised his broker not to 
expect any further Grapefruit Juice de- 
liveries. In fact this same source is re- 
ported trying to substitute blended and 
orange for grapefruit on their Govern- 
ment quota. Altho buyers are hardened 
to the cry “Wolf” it’s the writer’s opin- 
ion many will be severely disappointed 
when prorates are announced later from 
Florida. Thus any belated coverage that 
can be made now with packers who 
shipped little or no Civilian business be- 
fore the freeze would seem like good 
insurance. 


PRESERVES AND JELLIES—There is a 
noticeable pickup on all but marmalades, 
grape jam, fig jam, and apple butter. 
These are still the “orphans.” With but- 
ter tightening, the “berry” items clean- 
ing out, and peanut butter expected to 
be scarce by spring, jobbers are visioning 
rather complete cleanouts by summer. 


In the meantime they snap at limited - 


offerings on strawberry, raspberry and 
pineapple. 


PICKLES—With practically the entire 
industry finally working on the 40% 
Government quota Civilian deliveries are 
very meager. One large Chicagoland 
jobber with several branch houses re- 
ported last week they didn’t have a 
single case of dills or sweets on their 
floors. While this may be an exception- 
ally severe case, it proves pickles are 
scarce. Consequently there is a resur- 
gence of demand on relishes and pickled 
beets. This pickle “drouth” will continue 
until the Army needs are met and fresh 
pack are available starting in June. 


CALIFORNIA MARKET 


Packs of Gone, They Turn to ’45—Re- 
vamping Plants and Getting Ready—Helping 
on Tomato Contracting—Dry Beans Very 
Scarce—Peas Cleaning up—Most Salmon 
Has Been Shipped—West Coast Notes 


By “Berkeley” 


San Francisco, Feb. 16, 1945 


PREPARING—Most California canners 
have shipped a large part of last sea- 
son’s pack and are commencing to give 
serious attention to operations during 
the 1945 season. The set-aside figures 
of Government agencies gives them an 
idea of what is wanted and in most lines 
packs will be as close to capacity as 
crops and labor permit. Field and or- 
chard conditions at this writing are 
quite satisfactory, with rainfall slightly 
above normal. Many canners have taken 
advantage of the winter months to thor- 
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oughly revamp their plants and install 
labor-saving equipment, since the labor 
shortage promises to be even more acute 
this year than last. This is being car- 
ried out in trucking operations as well 
and automatic loaders and stackers is 
cutting down on costs in field and ware- 
house. 


TOMATO CONTRACTING—In anticipation 
of a busy season for the contracting of 
tomatoes for canning, the California 
Farm Bureau State-wide Canning Com- 
mittee has issued recommendations de- 
signed to aid growers in executing con- 
tracts with canners. It is suggested 
that growers should read and compare 
the contracts of the various canners in 
their distri.t and sign up with the one 
whose offer seems best. Free box rental 
should be asked for, it is specified, and 
this should be a part of the contract. 
Tolerance varied with canners and in 
1944 ranged from 5 to 10 per cent. This 
should be expressed in writing, and re- 
jections of load should also be in writing. 
Under Government regulations canners 
must pay at least $25 a ton for round 
tomatoes in Northern California and $27 
in Southern California, with $27 for 
pear shaped tomatoes in all districts. 
Some canners pay more, so growers are 
encouraged to seek a higher price. It 
was suggested in the list of recommenda- 
tions that a date might be set for the 
signing of tomato contracts and growers 
were urged to watch for this as they 
might lose out by undue delay. 


CHERRIES—The Canners League of 
California has followed up its release of 
carry-over figures on California canned 
fruits and vegetables with one on bar- 
reled cherries. It was stated that the 
1944 pack of barreled cherries amounted 
to 52,936 barrels, or 6,617 tons, and that 
the carry-over on January 1 was 13,988 
barrels, or 1,713 tons. A year earlier 
the carry-over was 8,142 barrels, or 949 
tons. 


DRY BEANS—The California dry bean 
market is very firm, but supplies are 
getting scarce and comparatively little 
trading is being done. Canners are still 
in the market for large quantities and 
are offering full ceiling prices. Whole- 
salers and chain store buyers are eager 
competitors and. Governmental agencies 
are also seeking additional supplies. A 
considerable proportion of stocks on 
hand represent beans with more or less 
rain damage, but these sell whenever 
offered and at almost as high a price as 
undamaged stock. Canners are offering 
to buy many varieties in which they 
were formerly not interested, with em- 
phasis on late on Pinks. Prices for top 
qualities f.o.b. country shipping points 
are $8.15 for Limas, $7.40 for Baby 
Limas, $6.271% for Blackeyes, $7.90 for 
Red Kidney and $6.40 for Small Whites, 
Pintos, Pinks and Small Reds. 


PEAS—A few small lots of canned peas 
came out of the Pacific Northwest in 
January but most of these went to dis- 
tributors who had spoken early for a 
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share of any carryover. These included 
all grades, but standards predominated, 
New crop peas are making an appear- 
ance in the fresh markets in California, 
but do not seem to have any effect on 
the demand for the canned or frozen 
items. 


TOMATO PRODUCTS—A\Imost all interests 
now seem to be out with prices on to- 
mato products and orders are being con- 
firmed and shipments hurried forward. 
Most buyers seem as enthusiastic over 
getting goods at this late date as they 
did over the early shipments of firms 
able to make deliveries at the end of the 
packing season. Canners of advertised 
brands have attempted to spread out 
shipments so grocers will be able to offer 
stocks throughout the year. 


EATING APRICOTS—From distributing 
centers comes word to the effect that 
canned apricots are ranking high in re- 
tail sales. The light crop harvested in 
‘1943 meant that the general public got 
little of the fruit in either canned or 
dried form. ‘Then came the record crop 
of 1944, with the public eager to get a 
taste of this fruit once more. Fruit 
packed in the whole form was new to 
many, but has met with an enthusiastic 
reception. Pineapple and pears are short 
in many places and are now looked upon 
as delicacies, instead of staple fruits. 
Of course, no fruits are in full supply 
and much more could be sold, even at 
present high point values, if they were 
available. 


SALMON—Shipments of canned salmon 
out of Pacific Coast ports is getting 
down to small quantities and some dis- 
tributors are just commencing to realize 
how limited is the quantity that is going 
to the civilian trade. The Alaskan pack 
for 1944 was the smallest in many years 
and was more than a million cases less 
than the average. Preparations for the 
new season are now in full swing but 
doubt is expressed in canning circles that 
the output will be much larger than last 
year. The catch of red fish is expected 
to be well below average while that of 
pink salmon is expected to be close to 
normal, after two lean years. Already, 
estimates are being made of a pack of 
only about 600,000 cases of red salmon 
in Western Alaska. As in 1943 and 
1944, a concentration plan administered 
by the Office of Coordinator of Fisheries 
will be followed. This plan is designed 
to make the most efficient use of equip- 
ment, manpower and shipping. 

Present indications point to increased 
packs of some kinds of fish in the Pac‘fie 
Northwest in 1945 over those of 1944. 
Tuna is becoming quite an important 
item and some plants are being enlarsed 
to handle this fish, with new ones be'ng 
fitted up. At one time, a consideradle 
part of the tuna catch off the Oregon 
coast was sent to California canner es. 
Some canners plan to operate on crab- 
meat this year and others are turn ng 
attention to clams. A ready market 1s 
in sight for all these items. 
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JERSEY HAMPERS 


Wherever 
Tomatoes 


To anticipate your hamper requirements and 
place your orders now is to permit us to pro- 
perly fit you into our production schedule and 
assure deliveries of needed quantities of right 
quality—on time. 


JERSEY PACKAGE CO. 


Phone BRIDGETON, N.J. Phone 472 
Three Factories—BRIDGETON, VINELAND, MILLVILLE 


ATTRACTIVELY DESIGNED 


A Canner’s Seasonal Opera- 
tion Makes Special Forms 
of Protection URGENT 


A cannery crippled by fire 
just prior or during its vital 
season can be faced with a 
whole year’s operating loss. 

Lansing B. Warner, Inc.,can 
give you improved coverage 
that will insure all or part of 
these losses, including profit, 
at comparatively low cost. 

Write us for facts on this 
invaluable form of insurance. 


SPECIALIZED INSURANCE 
SERVICE 


to the 
PROCESSING. 
INDUSTRY 


A PROGRESSIVE POLICY 


camntined uth a. 
TRADITION OF QUALITY 


Delivery 


qnsé LITHOGRAPHING Co. INC. 
BUILDING, BALTIMORE,MD. 
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Now under aggressive ownership and leadership of men experi- 
enced in producing Process Equipment, The Hamilton Copper 
and Brass Works, famous for fine craftsmanship, gives you 
superior research, engineering, and fabrication. Your i inquiries 
will receive expert analysis, plus prompt, efficient service. 
Standard Kettles, Fabricated in Copper, Stainless Steel, Monel 
and Nickel. Capacity: 15 gallons to 500 gallons. Tilting and 
non-tilting agitating, single and double motion. 


2 
Service \ are 
VEARS 
; 
Prompt] 
COPPER ABD/BRASS WORKS 
HAMILTON. OHIO | «U.S.A. 
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The canned pack of herring in British 
Columbia for the 1944-45 season to Feb- 
ruary 3, 1945, totaled 1,154,990 cases, 
or almost as much as had been packed to 
a corresponding date a year earlier. Of 
this, 908,490 cases were of plain pack 
and 246,500 packed with tomato sauce. 


WEST COAST NOTES 


RELEASED—Press dispatches from the 
Phillipine Islands tell of the liberation 
from the Santo Tomas prison camp in 
Manila of eleven persons employed by 
the Phillipine Packing Corporation, a 
subsidiary of the California Packing 
Corporation, of San Francisco, Calif. 
J. Neil Crawford, of Antioch, Calif., 
manager of the pineapple packing plant 
operated in the Phillipines, heads the 
list but identity of the other ten is in 
doubt. 


PROFITS—The F. E. Booth Company, 
Inc., San Francisco, Calif., reports a 
January profit of $10,176, after all 
charges, against a profit of $3404 for 
the month last year. Sales amounted to 
$944,835, compared to $304,992 a year 
earlier. Profits for the fiscal year to 
January 31 amounted to $164,764, 
against $148,998 for the period a year 
ago, but sales were $8,451,465, compared 
with $5,275,689, a year earlier. 


ELECTED—Alfred W. Eames, president 
of the California Packing Corporation, 
San Francisco, has been made a mem- 
ber of the 1945 executive committee of 
the National Association of Manufac- 
turers. He was elected a regional vice- 
president in December and has been a 
director of the association since 1941. 


Now v.P.—C. C. Cadagan has been 
made a vice-president of the Hawaiian 
Pineapple Co. in the Honolulu office. He 
has been an assistant vice-president and 
assistant general sales manager with 
headquarters at San Francisco, Calif. 


GULF STATES MARKET 


No Mardi Gras This Year—Lenten Demand 
for Seafoods Will Not be Affected—Shrimp 
off Again—Canned Oyster Prices Raised— 
Oysters Show Drop in Receipts— 
Crabs Holding on 


By “Bayou” 


Mobile, Ala., Feb. 16, 1945 

SHRIMP—The plants in Louisiana, Mis- 
sissippi, Alabama, Texas and Georgia 
operating under the Seafood Inspection 
Service of the U. S. Food and Drug Ad- 
ministration reported that 2,604 standard 
cases of shrimp were canned during the 
week ending February 3, 1945, whereas 
2,763 standard cases were canned during 
the week ending January 27, 1945, which 
is only a slight difference of 159 cases 
between the two packs, but the pack this 
week will be very light. 

Up to Feb. 3, 1945, the canneries have 
packed 403,993 standard cases this sea- 
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son, against 386,149 standard cases 
packed during the entire season last year 
up to June 30, 1944. 

However, both of these seasons are 
ones of light pack, as 897,558 standard 
cases were canned in the season 1939-40 
and 747,853 in the season 1940-41, which 
were big years. 


CANNED OYSTER PRICES RAISED—The 
OPA has sent notices that the ceiling 
prices on canned oysters has been raised, 
effective Feb. 9, 1945. 


The new prices are reported to be as 
follows: 
7% oz. cans—$3.60 per dozen 
14 oz. cans—$6.60 per dozen ; 
PRODUCTION OF OYSTERS—The produc- 
tion of Oysters in Louisiana, Alabama 


and Biloxi, Miss., shows a slight decrease 
of 153 barrels of oysters the past week 
over the previous one, as 16,541 barr: ls 
were produced last week and 16,694 the 
previous one, but the canneries in these 
States received 503 more barrels of cy- 
sters last week than the previous one 
and the quantity was 8,388 barrels last 
week and 7,885 barrels the previous 
week. 


HARD CRABS— There were 39,840 
pounds of crabs produced last week in 
Louisiana, as against 45,880 pounds pro- 
duced there the previous week or a drop 
of 6,040 pounds in production. 

Biloxi, Miss., produced 3,000 pounds of 
hard crabs last week and 4,200 pounds 
the previous week, or a drop of 1,200 
pounds in production. 


GOALS AND GROWER SUPPORT 
PRICES FOR MAJOR CROPS 
(Continued from page 8) 


TOMATOES FOR CANNING 
State or District Prices ' 

New Jersey 29.00 
Rhode Island, Connecticut, and New York, 

S. E.* 28.00 
New York, Other than S. E., Maine, New 

Hampshire, and Vermont. 25.00 
Pennsylvania, N.° 25.00 
Pennsylvania, Other than N 27.00 
Delaware 28.00 
Maryland, Washington, Allegheny, and Gar- 

rett Counties : 27.00 
Maryland (Remainder of State) 28.00 
Virginia, Accomac and Northampton Coun- 

ties 28.00 
Virginia, Mainland 27.00 
West Virginia 27.00 
*Green, Columbia, Ulster, Dutchess, Putnam, 
Westchester, Rockland, Orange, Albany, and 
Rennselaer Counties and all of Long Island. 
* Erie, Crawford, Mercer, Venange, Forest, War- 
ren, McKean, Potter, Tioga, Bradford, Wayne, 
and Susquehanna Counties. 


SNAP BEANS FOR CANNING 
Price Basis: Delivered at canneries or to 
customary assembly points. 


Schedule Recommended * 

Flats 

Blue Rounds ' And 

States Lake Refu- And _ Black 

Poles gees Wax Seeded 
Rounds ? 

Md., Del., Pa., N.J., 

105.00 97.50 87.50 60.00 


105.00 95.00 85.00 60.00 
105.00 105.00 95.00 60.00 
Ind., 
Ohio, Ill, Neb., 
Minn., Iowa, and 
105.00 90.00 80.00 60.00 
Other States 105.00 85.004 75.00 60.00 
Except black-seeded varieties. 
2 Except Wax. 
® Price Basis: Delivered at canneries or to cus- 
tomary assembly points. 
4In Washington and Oregon the price for Wax 
beans is $105.00. 


SWEET CORN FOR CANNING 
State or District Prices '! 


Maine and New Hampshire $28.00 
Vermont 22.00 
New York and New Jersey 19.00 
Pennsylvania =19.00 
Delaware, Maryland, and Virginia. 19.00 
lll., Indiana and C. and E. Iowa%.. 19.00 
Mich., Ohio, Wisc., Minn. and Mo. 17.00 
Wash., Oregon, and N. W. Utah * 23.00 
N. and S. W. Idaho * 23.00 
Wyoming, Colorado, and Montana 


counties: 


THE CANNING TRADE 


All other states and counties 

' Price basis: Delivered at canneries or to custo- 
mary assembly points. 

*The area in Iowa bounded with the following 
Clayton, Vayette, Bremer, Butler, 
Franklin, Wright, Humbolt, Pocahontas, Buena 
Vista, Sac, Calhoun, Webster, Boone, Dallas, 
Madison, Union, and Ringgold. 

*N. W. Utah: Box Elder, Cacha, Davis, Morgan, 
Salt Lake, Utah and Weber Counties. 

*N. Idaho: Boundary, Bonner, Kootenai, Shoshone, 
Benewah, Latah, Nez Perce, Clearwater, Lewis, 
and Idaho Counties ; S. W. Idaho: Adams, Valley, 
Washington, Payette, Gem, Canyon, Boise, El- 
more, Ada, Owyhee, Camas, Gooding, Lincoln, 
Jerome, Minidoka, Twin Falls, and Cassia 
Counties. 


GREEN PEAS FOR CANNING 
State or District Prices ! 
Delaware and Maryland $91.00 


New Hampshire, Vermont, Massachusetts, 
Rhode Island, Connecticut, and Penn- 
sylvania 


Virginia 

Washington, Western ? 

Maine 

New York 

New Jersey, Iowa (except Southwest 
Iowa), West Virginia, North Carolina, 
Kentucky, and Tennessee.... 


Illinois and Southeast Wisconsin 

Minnesota, Northwest Wisconsin, Alabama, 
Florida, Georgia, Louisiana, Mississippi, 
and South Carolina 


Arkansas 
Ohio 
Oregon (except Malheur County), Wash- 
ington (other than Western”), and 
Northern Idaho * 
Michigan, Texas, Utah, 
Idaho 
Indiana, Southwest Idaho, 
in Oregon 


Missouri, Southwest Iowa, 
homa, Kansas 
Arizona and Nevada 


California, Colorado, and Montana 
South Dakota and North Dakota 
Wyoming 


tomary assembly points. 

2 Western Washington: Whatcom, Skagit, Sn 
mish, King, Pierce, Lewis, Skamania, Cow 
Clark, Wahkaikum, Pacific, Thurston, Grays | 3 
bor, Mason, Kitsap, Jefferson, Clallam, Isl 
and San Juan Counties. 

* Boundary, Bonner, Kootenai, Shoshone, Bene, 
Latah, Nez Perce, Clearwater, Lewis, and I 
Counties. 
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90.50 
89.50 
89.00 : 

88.50 

86.00 

81.00 
chee Maine, N.H., Vt., 

79.00 
50 
750 
Nebraska, Okla- 
7.50 
= 

Ee ' Price basis: Delivered at canneries or to | us 
O- 

tz, 

id, 
ih, 
ho 


THE 


KNOW 


Your 


ALMANAC 


(1945 Issue now in Preparation) 


Every canner and other food processor should read carefully 
“How Best to Advertise’ by ‘Better Profits’’ on page 12 


We heartily endorse this very timely and authoritative advice 


Advertising is not just throwing a wad 
of money intothe air and expecting it to 
take root all all over the country and 
produce business. 


A GOLDEN OPPORTUNITY 
is presented in 


The 1945 ALMANC 


of the Canning Industry 


Every one in the food industry uses this 
valuable reference book, all through the 
year. 


This ALMANAC is your best possible 
advertising medium—the answer to 
‘How Best to Advertise’’ as a moment's 
consideration will show, because it acts 
asamemory jogger, a reference source, 
on the desk of buyers, large or small, 
everywhere. 


Here is the place to tell buyers that you 
are in the canning (or kindred food pro- 
duction) line, giving your name, chief 
office, location of various plants, and 
stating the items you produce, in detail 
and naming the brands you wish to 
feature. 


This is the information all distributors— 
retail or wholesale—are most anxious to 
have at present—and will continue to 
want for the next several years. 


Here at one insertion, at one cost, you 
put yourself on record for a whole year, 
with all the buyers you care to reach. 
That isideal advertising for you. There 
is nothing else like it. 


We are now at work compiling the 1945 
ALMANAC and we must have your early 
action, orders and copy. 


Published each Spring by 


THE CANNING TRADE 


BALTIMORE 2 


20 S. GAY STREET 


MARYLAND 


\NNING TRADE .- 


February 19, 1945 
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WFA EXTENDS SUBSIDY TO 
TOMATO PRODUCTS 


The War Food Administration has 
amended the 1944 equalization payment 
program for specified canned vegetables 
to include several canned tomato prod- 
ucts—catsup, paste, puree, sauce, cock- 
tail and tomato juice contained in mixed 
vegetable juices. 


Canned products already included in 
the program—designed to permit can- 
ners to pay support prices to growers 
and distribute the commodities within 
civilian ceilings—are green peas, snap 
beans, sweet corn, tomatoes, tomato 
juice, tomato soup and pea soup. The 
1944 program for these vegetables is on 
a processed basis. 


Payment for the tomato products now 
included will be made to certified canners 
on the basis of eligible civilian sales. 
The sales period—from March 1, 1944, 
through April 30, 1945—will be the same 
for all commodities included in the pro- 
gram. 


The equalization payment on canned 
tomato products is the difference between 
the 1942 area average price paid to 


growers (1943 Commodity Credit Cor-' 


poration resale price) and the 1944 
grower support price. The tonnage of 
tomatoes used in the manufacture of 
each item will determine the total dollar 
payment which, in turn, will be con- 
verted into a “cents per dozen” figure 
for the finished product. 


The amendment authorizes payments 
to canners of tomato paste and puree 
when these products are used by them in 
the manufacture of other food products. 


Copies of the amendment to the agree- 


ment between canners and the Com- 


modity Credit Corporation, including de- 
tails of the method of applying for pay- 
ment, will be available soon. Further 
inquiries concerning the program should 
be addressed to the Director of Supply, 
Commodity Credit Corporation, War 
Food Administration, Washington 25, 
UG 


OYSTER PRICES INCREASED 


Canners’ ceiling prices for Eastern 
and Gulf oysters have been increased by 
25 cents a dozen No. 1 “picnic size,’”’ the 
most popular consumer size can, the Of- 
fice of Price Administration has an- 
nounced. The pricing agency also in- 
creased the price for the No. 2 “picnic 
size” can by 385 cents a dozen. These 
increases, effective February 9, 1945, 
were necessary because increasing labor 
costs and other direct costs threatened 
to place oyster canners in a loss position 
and generally reduce production, OPA 
said. 

An accounting study is now under 
way, and if this study reveals that 


' further adjustments are necessary they 


will be made as soon as possible. 

As a result of this action consumer 
prices on the No. 1 “picnic size” can will 
be increased by three cents, and by four 
cents on the No. 2 “picnic size” can. 
Thus, the highest retail prices through- 
out the country on the No. 1 “picnic 
size” can will be approximately 45 cents. 
and on the No. 2 “picnic size” can, ap- 
proximately 83 cents. 

The Eastern and Gulf oyster canners 
produced about 28,000,000 cans in 1944, 
OPA said. 

(Amendment No. 2 to Maximum Price 
Regulation No. 328—Canned Eastern 
and Gulf Oysters—effective February 9, 
1945.) 


INVENTORY FACTOR FOR 
MARCH 


The wholesalers’ processed foods in- 
ventory factor for the reporting period 
beginning March 4, 1945, and ending 
March 31, 1945, will be four, the Office 
of Price Administration announced to- 
day. 

This is the same factor that is being 


_ used during the reporting period which 


began January 28, 1945, and ends March 
3, 1945, OPA said. 

The factor is used to determine the 
point value of the physical inventory of 
processed foods a wholesaler may have 
at any one time during a_ reporting 
period. 


MORRAL CORN 


MORRAL COMBINATION 


CORN CUTTER 
For Whole Grain or 
Cream Style 


MORRAL CORN HUSKER 
Either Single or Double 


The fastest and easiest adjusted 
machines manufactured 
Write for catalog and 

further particulars 


MORRAL BROTHERS, 


Either Single or Double Cut 


Morral, Ohio 


PURCHASE 
Requirements 


EARLY 


HOW BEST TO ADVERTISE 
(Continued from page 12) 


radio half-hour program is The Aldrich 
Family costing $1.70 per thousand of 
homes reached, and the highest among 
sixteen leading radio shows is that of 
Stage Door Canteen, $8.92 per thousand 
families reached.” In magazines the 
lowest cost per thousand of homes 
reached is that of the Diamond Walnut 
ad, $2.75 per thousand, the highest 
among 32 checked in two leading wo- 
men’s magazines over a year is that of 
several products, $4.29 per thousand 
families reached.” 


Concluding this presentation we note 
costs per thousand of families reached 
by newspaper ads of $.61 per thousand 
families for Wheaties advertising, to a 
high of $4.30 per thousand for ads on 
Beechnut Strained foods. Nine of the 
sixteen lowest cost newspaper ads show 
in their case, lower costs than the lowest 


cost magazine ad, and three of them 


show lower costs than the most economi- 
cal radio program. 


We’ll summarize the foregoing: The 
low for all three mediums, Radio $1.70 
per thousand families, Magazines $2.75, 
Newspapers, $.61. The high, $8.92 for 
Radio, $4.29 for magazines, and $4.30 
for newspapers. The average per thou- 
sand families reached, Radio $3.88 per 
thousand, Magazines $3.55 and _ news- 
papers $2.65. 


I hold no brief for any particular type 
of advertising, it’s all good or certainly 
better. than no advertising but you will 
agree the newspapers have made out a 
pretty strong case for themselves, 
haven’t they? Probably you had better 
give them every consideration when 
planning to start your advertising cam- 
paign. No doubt your sales and profits 
will inérease as you do! 


“A” AWARD CEREMONIES 


“A” Award ceremonies for the Onarga 
(Ill.) Canning Company will be held at 
the Onarga Military School on March 3 
at 2:00 P. M. 


RIVERSIDE CO., Murfreesboro, N. C. 
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WANTED and FOR SALE 


; There is many a firm who can readily use your unneeded 

? equipment. It’s the opportunity for you to turn it into cash 

f while fulfilling the other fellow’s need. Or you may need equip- 

1 ment yourself, or want to buy or sell or rent a cannery, or 

7 need help, or a job. Whatever your needs, you will get good 

: results from an Ad. on this “Wanted and For Sale” page. The 

t rates, per insertion—Straight reading, no display—one to three 

t times per line 40c, four or more times per line 30c, minimum 

. charge per Ad. $1.00. Count eight average words to the line, 

f court initials, numbers, etc., as words. Short line counts as a 

1 full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 

' St., Baltimore 2, Md. 

d 

d 

a 

n FOR SALE — MACHINERY 

e 

y “CONSOLIDATED,” serving American Industry for Over 

t 25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 

" tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 

a Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 

: Co., Inc., 18-20 Park Row, New York, N. Y. 

r FIRST CALL ON FIRST for FOOD EQUIPMENT—Kettles, 

0 Tanks, all sizes in Stainless Steel, Alum., Copper, etc. Pressure 

" Cookers and Retorts; Langsenkamp type Pulper; Mixers for 

1 powders, liquids, etc.; Labelers, semi or fully auto.; Filling, 

- Packaging Equipment; Pulverizers; Grinders; Crushers; Filters; 
Presses; Colloid Mills; Cookers; Extractors; Conveyor. Surplus 
Equipment Purchased. First Machinery Corp., E. River Drive 

and E. 9th St., New York 9, N. Y. 

ll 

a We manufacture a general line of canning machinery and 

S, frequently take in good used equipment which we rebuild and 

T offer for resale. Write us regarding your requirements for 

n either new or rebuilt machinery. Copy of our new No. 700 


\- catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—One 160 H.P. HRT Boiler; Two Robins Steam 
Hoists. Leon C. Bulow, Bridgeville, Del. ; 


FOR SALE—Box Stitchers; Vegetable Peelers; Dicers; 
Enamel Tanks; Pulpers; Finishers; Juice Extractors; M & S, 
Ayars and Liquid Fillers; Corn Conveyors; Stencil Cutters; 
Labeling Machines; Meat Grinders; Boilers; Bean and Spinach 
Machinery. L. D. 822, Canning Machinery Exchange, Plain- 
view (West) Texas. 


} FOR SALE—Rebuilt World Rotary Automatic Labeler; 
| Ermoid and World Junior Semi-automatics; 2 50-gal. copper 


at 


Jacketed Kettles; H & K 24-spout Filler for juices; Adriance 
Single and Duplex Crowner; 150 ft. of Roller Case Conveyor; 
all ci this taking up valuable foom and therefore priced to sell 
Immeciately. Charles S. Jacobowitz Co., 3080 Main St., Buffalo 
14, \. Y. Amherst 2100. 


DC YOU NEED?—Jumbo Crowner; brand new 100 gal. 


Stainiess Steel Tank; 50 gal. %rds Jacketed Tilting Stainless 
Ketilc, never used. Write for information: Adv. 4506, The 
Caneing Trade. 


FO. SALE—24 ft. slightly used Chisholm-Ryder Fig. 271 
Blancher, fitted for motor drive; motor and variable speed 
sinission not included. Reasonably priced. H.C. Baxter & 
, box 391, Brunswick, Maine. 
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FOR SALE—Sterling Dicer; Sterling Slicer; CRCO Model B 
Bean Snippers; Berlin Chapman Sample Pea Grader; etc. 
Badger Machine Works, Berlin, Wis. 


FOR SALE—One Tomato Scalder. 
Church, Va. 


H. E. Kelley & Co., New 


BONDED SCALES, VIBRATING SCREENS, STACKERS. 
More than 100 models. Truck Scales 20 ton, 24’ x 10’ platform 
$575.00; 30 ton 34’ x 10’ platform $1040.00. Vibrating Screens 
for de-watering canning wastes, cleaning, sizing, and for all 
screening operations, 3’ x 6’ screening area and large capacity 
$495.00; Portable power stackers for boxes and bags $495.00. 
Immediate delivery. Terms. Bonded Scale Co., 11 Bellview, 
Columbus 7, Ohio. 


FOR SALE—1 Model B American Juice Extractor; One 16” 
size and one 10” size Sprague Elevator Boot, both complete 
with buckets and chain. All in very good condition; located in 
Pennsylvania. Adv. 4516, The Canning Trade. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4514, The Canning Trade. 


WANTED—Nailing Machines. We want 3 used Morgan or 
Doig wood box Nailing Machines quickly, any size. Will pay 
cash. Wire or phone us. Chas. N. Braun Machinery Co., 
Fort Wayne, Ind. 


WANTED—Will buy your broken retort covers. Also surplus 
machinery in single pieces or complete plants. Canning 
Machinery Exchange, Plainview (West) Texas. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Cannery fully equipped for number 
tens; 60 peelers; living quarters for help; Eastern Shore, Mary- 
land. Adv. 4513, The Canning Trade. 


FOR SALE—Canning Factory, equipped for canning Peas and 
Sweet Corn, in Southern Pennsylvania. All buildings and 
machinery in A-1 condition. Has been in continuous operation 
for 20 years. Good reasons for selling. Adv. 4515, The Canning 
Trade. 


FOR SALE—Plant near Indianapolis, equipped to pack toma- 
toes, tomato products and peas. Buildings and machinery in 
good condition. Call: Ray Rail, 750 Shelbyville, Ind. 


FOR SALE—PLANTS 


TOMATO PLANTS—Now booking orders for shipments be- 
ginning April and on thru June. State Certified, with official 
certification tags attached. Car lots and truck lots our specialty. 
Write, phone or wire for contract prices. J. P. Councill Co., 
Franklin, Va. 


SITUATIONS WANTED 


POSITION WANTED—As Canning Plant Superintendent. 
28 years experience operating, maintaining, making cans and 
service. P. O. Box 38, Monticello, Ark. 


(Please Turn to Page 24) 
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HELP WANTED 


WANTED—Assistant Superintendent for a New York State 
Cannery. State age and experience. Chance for advancement 
for right man. Adv. 4508, The Canning Trade. 


WANTED—Well established Pennsylvania Vegetable Canner 
needs field man, with Agricultural College education, qualified 
to serve and advise growers in all phases of their farm prob- 
lems. Must have experience in working with farmers. Perma- 
nent position with future. In applying applicant should state 
age, education, record of past employment, experience, and be 
able to furnish references. Adv. 4509, The Canning Trade. 


WANTED—Canning Experts. A company organizing can- 
neries for fish, also for fruits, vegetables, soups, meats, chicken, 
etc., requiring expert advice prior to building or starting opera- 
tions, desires to have one or more experts in canning to consult 
personally with them. The company will pay traveling and 
other expenses and a reasonable fee. The information required 
will cover both the practical production of canned foods and the 
marketing of same both at home and for export, also particulars 
regarding buildings and the latest machinery. Address in con- 
fidence: Adv. 4510, The Canning Trade. 


WANTED—Foreman in Maintenance Department of large 
cannery heavily engaged in production of canned meat products 
for the United States Army. Locality, Central Pennsylvania. 
Permanent position. State experience, references, draft status, 
and salary desired. Any one now employed in an essential 
industry will not be considered. Adv. 4511, The Canning Trade. 


is outstanding. It is obtained 
not by chance but by plan. 


Breeders and Growers of Seed Peas and Beans 
MOSCOW, IDAHO 


All the latest data 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 


are included in the 6th edition of 
A Complete Course in Canning 
The Canning Trade 


20S Gay Street 
Baltimore, Md. 


Price $10.90 
order your copy now. 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


Tre Commany Westminster, Md. 
HUSKERS — CUTTERS—TRIMMERS — CLEANERS 
SILKERS—WASHERS and GRINDERS 


SMILE AWHILE 
There is a saving grace in a sense of humor 
Contributions Welcomed 


THE REAL STUFF 

A red-headed Irish boy once applied for a position in a mes- 
senger office. The manager, after hiring him, sent him on an 
errand in one of the most fashionable districts. Half an hour 
later the manager was called to the phone and the following 
conversation took place: 

“Have you a red-headed boy working for you?” 

“Ves,” 

“Well, this is the janitor at the Oakwood Apartments, where 
your boy came to deliver a message. He insisted on coming in 
the front way, and was so persistent that I was forced to draw 
a gun.” 

“Good heavens! You didn’t shoot him, did you?” 

“No, but I want my gun back.” 


A negro had heard his parson tell the story of Daniel in 
the lions’ den. He doubted the story very much, however, so he 
decided to see the parson about it. 

“Pahson,” he questioned, “am it true dat Daniel was thrown 
in de lions’ den and dey didn’t eat him up?” 

“Yas, suh, Brudder Smiff,”’ answered the parson, “dat am 
de fack.” 

“Den dey must have been circus lions.” 

“No, suh; de Bible say just de kontrary.” 

“It do?” 

“Yas, suh, it do. Don’t it say dat it happened 600 B. C.?” 

“Yeah, it do say dat.” 

“Well, don’t B. C. mean befo’ circuses?” 


NO ASSISTANCE REQUIRED 


Little Jimmie was coming horhe from school when he saw his 
father in altercation with a tramp at the back door. ‘Words led 
to blows, which culminated in the tramp going down under a 
staggering blow. 

That night, after Jimmie had finished his prayers, his mother 
asked if he had not forgotten the customary supplication for the 
Lord to take care of his father. 

“Didn’t forget it,” retorted Jimmie, “but it’s a waste of time. 
From what I saw this afternoon, Dad’s perfectly able to take 
care of himself.” 


LOOK OUT 


Doc: “There’s no need to worry about your wife. You’ll have 
a different woman when she gets back from the hospital.” 
Anxious Hubby: “And what if she finds out?” 


“SEEING IS BELIEVING” 


Professor’s Son (to visiting prominent Alumnus): “Please, 
Mister, here’s a glass of water for you.” 

“Thank you, my little man! It was very thoughtful of you; 
but I really don’t care for a drink now.” 

“Oh, please drink it anyway!” 

“Why, little man, are you so anxious to have me drink it? 
Is there something in it?” 

“No, sir: it’s perfectly good water. I want to watch you drink. 
Mama says you drink like a fish!” 


CAREER 


This story concerns a farmer delivering a load of vegetables 
to an insane asylum. As the farmer drove through the entrance 
an inmate greeted him. 

“TI used to be a farmer once.” 

“Did you?” 

“Yes. Say, stranger, did you ever try being crazy?” 

“No.” 

“Well, you ought to try it. It sure beats farming all to heck!” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details. 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 

Berlin Chapman Company, Berlin, Wis. 
hisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
4. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. . 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAPPING MACHINES, Soldering. 

Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CARTON SEALERS. 

ABC Packaging Machine Co., Quincy, Ill. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

CLOCKS, Process Time. 

Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 

COILS, Cooking. 

Berlir Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, 

A. K. Tobins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisho\m-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 


La Po.'s Mat & Mfg. Co., La Porte, Ind. 

A. K. Sobins & Co., Inc., Baltimore, Md. 
CO’ VEYOR BELTS, Cloth, Rubber, Wire. 

Berlir. Chapman Company, Berlin, Wis. 

Chishoim-Ryder Co., Niagara Falls, N. Y. 

La Port» Mat & Mfg. Co., La Porte, Ind. 

A. K. Yobins & Co., Inc., Baltimore, Md. 
CO’ VEYORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
Chishclm-Ryder Co., Niagara Falls, N. Y. 


COCiERS, Continuous, Agitating. 
Ayars Machine Co., Salem, N. J. 
Beri Chapman Company, Berlin, Wis. 
hishoim-Ryder Co., Niagara Falls, N. Y. 
‘achinery Corporation, Hoopeston, 
amiii_n Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 


Hamilton Copper & Brass Works, Hamilton, Ohio 


A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 

A. K. Robins & Co., Inc., Baltimore, Md. 
FILLING MACHINES, Can. 

Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 

A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Carton. 
ABC Packaging Machine Co., Quincy, IIl. 
KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
KETTLES, Process, Retorts. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
SALT DISPENSERS. 
Scientific Tablet Company, St. Louis, Mo. 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 


WASHERS, Fruit, Vegetable. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Cameron Can Mchy. Co., Chicago, Il. 
General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The_ United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, “Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral Ohio. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STRING BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohiv 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


ADHESIVES. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


BASKETS. 


Jersey Package Co., Bridgeton, N. J. 
Riverside Manufacturing Co., Murfreesboro, N C., 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canine. 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 


‘Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York City. 
Can Manufacturers Institute, Inc., New York. 
Continental Can Co., New York City. 
Crown Can Co., Baltimore, Md. 


CAN SEALING COMPOUND. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago. 
Food Industries Federation, Chicago 26, Ill. 
Universal Underwriters, Kansas City 6, Mo. 


LABELS 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittmdge & Co., Chicago, Ill. 
Piedmont Label Co., Bedford, Va. 
Louis Roesch Co., San Francisco. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Print. & Litho. Co., Cincinnati, Ohio 


LABORATORIES, for Analysis of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 
pouery & Almy Chemical Co., Cambridge, Mass. 


angsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Scientific Tablet Company, St. Louis, Mo. 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn 
D. Landreth Seed Co., Bristol, Pa. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D, Landreth Seed Co., Bristol, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, II 
Washburn-Wilson Seed Co., Moscow, Idaho. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 
D. Landreth Seed Co., Bristol, Pa. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 
Tri-State Packers Assn., Easton, Md. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 
U. S. Rubber Co., New York City. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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Robins Improved Stringless Bean Slitter equipped with the new Robins Shaker-Washer for the separation of 
seed beans from the slitted (French Style) beans. 

The Robins Combination Stringless Bean Slitter and new type Shaker-Washer is the answer to the economical 
slitting of stringless beans and the separation of the seed beans from the slitted stock. 

Our ‘production schedule will permit the accepting of a few additional orders for this very practical unit. 

Please note, however, wherever possible we ask our customers to furnish their own motors—deliveries on motors 
at this time are very uncertain and by the canner furnishing his own motor will expedite delivery considerably. 


ROBINS IMPROVED 
STRINGLESS BEAN CUTTER 
1. with automatic feed for high speed line. 


ROBINS STANDARD RETORT 
welded and riveted construction. 


URSCHEL STRINGLESS BEAN CUTTER 
For Medium Speed Line 


IN. y BALTIMORE 2, MARYLAND 
Write For Copy of Our No. 700 Catalog—dJust Off The Press. 

Manufacturers of Canning Machinery for Fruits, Vegetables, Sea-Foods, Citrus Fruits, Etc. 
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KNOWN IDENTITY: We have its pedigree, as with every lot af Asgrow 
seeds in our fields, going through our cleaning operations, or stored in 
our warehouses. We know where it was bred and born, how the crop 


was handled and fitted. Therefore we can stand back of its purity and 
trueness to type. 


HIGH GERMINATION: Much has been learned from our research pro- 
gram on the best way to preserve not only the vital spark of life in seeds 
but the ability to produce good plants. Our standards are high, and by 
germination we don't merely mean it sprouts—it grows! Testing samples 


for each lot in our modern laboratories gives us accurate data for. the 
figures we quote. 


DISEASE-FREE: Every practicable precaution is taken to avoid the con- 
tamination of Asgrow seeds with the spores or germs of disease. 


CLEAN: Dirt, chaff, broken seeds, weed seeds and other impurities, in- 


cidental to any crop, are thoroughly cleaned from Asgrow seeds with 
efficient machinery and the knowledge born of 88 years’ experience. 


Associated Seed Growers, Inc. Main Office: New Haven 2, Conn. 


Breeders and growers of vegetable seeds since 1856 
Atlanta 2 Cambridge, N.Y. Indianapolis 4 


Los Angeles 21 ° Memphis 2 
Milford, Conn. a Oakland 7 


° San Antonio 6 


SEED 

GOOD 


